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PERANCANGAN MEDIA PROMOSI 40TH LOYALTY 
PROGRAM BRAND FORMULA DI PT. ULTRA PRIMA ABADI 

 (Hansen Jonathan) 

ABSTRAK 
 

 
Program Magang Merdeka Belajar Kampus Merdeka (MBKM) dirancang untuk 
memberikan mahasiswa pengalaman langsung di dunia profesional agar dapat 
mengaplikasikan teori dan keterampilan yang diperoleh selama masa perkuliahan. 
Penulis menjalankan magang di PT Ultra Prima Abadi (Orang Tua Group), salah 
satu perusahaan Fast-Moving Consumer Goods (FMCG). Penulis ditempatkan di 
business unit Formula Oral Care yang merupakan salah satu market leader dalam 
kategori produk perawatan gigi dan mulut di Indonesia. Selama enam bulan 
pelaksanaan magang, penulis ditempatkan sebagai Graphic Design Intern dan 
terlibat dalam berbagai proyek desain pemasaran dan promosi. Tujuan dari 
pelaksanaan magang ini adalah untuk menerapkan ilmu desain komunikasi visual 
dalam konteks industri nyata, mengasah keterampilan, serta memahami struktur dan 
alur kerja profesional, khususnya di bidang desain grafis untuk marketing. Melalui 
kegiatan magang ini, penulis tidak hanya memperoleh pemahaman yang lebih 
mendalam mengenai praktik kerja desainer di industri FMCG, tetapi juga 
mengembangkan keterampilan komunikasi, kolaborasi, manajemen waktu, serta 
pemanfaatan teknologi dan perangkat lunak desain dalam lingkungan kerja 
profesional yang akan berguna dalam pengembangan karier penulis di masa depan. 

 

Kata kunci: Magang, Desain Grafis, Formula Oral Care 
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DESIGN OF PROMOTIONAL MEDIA FOR THE 40TH 
LOYALTY PROGRAM OF THE FORMULA BRAND AT PT. 

ULTRA PRIMA ABADI 
(Hansen Jonathan) 

ABSTRACT 
 

The Merdeka Belajar Kampus Merdeka (MBKM) Internship Program is designed 
to provide students with real-world professional experience, allowing them to apply 
theories and skills acquired during their academic studies. The author undertook 
an internship at PT Ultra Prima Abadi (Orang Tua Group), a company engaged in 
the Fast-Moving Consumer Goods (FMCG) industry. The author was placed in the 
Formula Oral Care business unit, one of the market leaders in oral care products 
in Indonesia. Over the course of six months, the author worked as a Graphic Design 
Intern and was involved in various design and promotional marketing projects. The 
main objectives of this internship were to apply visual communication design 
knowledge in a professional setting, sharpen technical abilities, and understand the 
structure and workflow within the design industry, particularly in marketing design. 
Through this internship experience, the author gained a deeper understanding of 
the role of a designer in the FMCG industry and developed essential skills such as 
communication, collaboration, time management, and the effective use of design 
software and technology in a professional work environment, all of which are 
expected to be valuable for the author’s future career development. 

 
Keywords: Internship, Graphic Design, Formula Oral Care 
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