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PERANCANGAN KATALOG UNTUK POINT OF PURCHASE

BULANAN PT MORADI (RETAIL PT ORANG TUA GROUP)
(Cindy Nastasha)

ABSTRAK

Indonesia mencapai 281 juta jiwa per 2024, dengan pertumbuhan terbesar di Jawa
Barat. Sebesar 1,13% per tahunnya. Oleh karena itu kebutuhan konsmen terhadap
produk FMCG (fast moving consumer goods) yang terdiri dari personal care,
minuman ringan, makanan, perlengkapan rumah tangga, dan lainnya semakin
meningkat. Maka dari itu, PT Moradi hadir sebagai salah satu solusi untuk
memenuhi kebutuhan sehari-hari masyarakat. Sebagai convenience store yang
berlokasi di daerah-daerah urban, MOR berupaya untuk menjadi one-stop shopping
point bagi masyarakat Jabodetabek. MOR berkomitmen memberikan pelayanan
terbaik dengan produk-produk unggulan serta kenyamanan berbelanja. Pada
program kerja magang, penulis memiliki tanggungjawab sebagai Graphic Design
Intern di divisi Marketing PT Moradi. Penulis bertugas membuat media promosi
yang berkaitan dengan POP bulanan (wobbler, mailer (katalog toko), feeds
Instagram, TV Menu, banner offline, banner e-commerce, menuboard, poster, flyer,
pos kasir, serta OT Point (aplikasi karyawan). Penulis juga mendapat
tanggungjawab mendesain kebutuhan event seperti PRJ maupun kebutuhan toko
seperti price tag, signage, tent card, dan lainnya. Program kerja magang di PT
Moradi bermanfaat dalam studi penulis sebagai mahasiswa Desain Komunikasi
Visual, terutama di bidang perancangan strategi dan media promosi kebutuhan
offline serta dalam ruang lingkup korporat.

Kata kunci: Media Promosi, Magang, Desain Grafis, PT Moradi

viii
Perancangan Katalog Untuk..., Cindy Nastasha, Universitas Multimedia Nusantara



MONTHLY POINT OF PURCHASE CATALOG DESIGN FOR PT

MORADI (RETAIL PT ORANG TUA GROUP)

(Cindy Nastasha)

ABSTRACT

Indonesia's population reached 281 million in 2024, with the highest growth rate
in West Java, at 1.13% annually. Consequently, consumer demand for Fast-Moving
Consumer Goods (FMCG), encompassing personal care, beverages, food,
household supplies, and other related products, is experiencing a corresponding
increase. In response to this demand, PT Moradi has emerged as one of the key
providers of essential daily consumer goods. As a convenience store chain
strategically located in urban centers, MOR aims to establish itself as a one-stop
shopping destination for residents in the Greater Jakarta metropolitan area
(Jabodetabek). MOR is committed to delivering exceptional service, offering high-
quality products, and ensuring a comfortable shopping experience. During the
internship program, the author's responsibilities as a Graphic Design Intern within
PT Moradi's Marketing division included the creation of promotional materials for
monthly Point of Purchase (POP) displays, such as wobblers, mailers (store
catalogs), Instagram feeds, TV Menu, offline banners, e-commerce banners,
menuboards, posters, flyers, point-of-sale (POS) cashier display, and the
company's employee application (OT Point). Additionally, the author was tasked
with designing visual assets for event promotions, including the Jakarta Fair (PRJ),
and in-store materials such as price tags, signage, tent cards, etc. The internship at
PT Moradi provided valuable and practical experiences relevant to the author's
academic pursuits as a Visual Communication Design student. Particularly in the
areas of strategic planning and the development of promotional media for both
offline and corporate contexts.

Keywords: Promotional Media, Graphic Design Intern, PT Moradi
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