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PERANCANGAN MEDIA SOSTIAL MANAJEMEN KOTA
CITRARAYA DI PT CIPUTRA RESIDENCE

(Yoshe Anastasia)

ABSTRAK

Program magang merupakan bagian dari Kampus Merdeka yang bertujuan untuk
memberikan pengalaman kerja langsung kepada mahasiswa. Penulis
berkesempatan untuk menjalani magang sebagai Social Media Designer di
CitraRaya Tangerang, sebuah kawasan perumahan modern yang menerapkan
konsep /0-minute city. Selama magang, penulis bertanggung jawab dalam
pembuatan konten visual untuk berbagai platform media sosial guna memperkuat
branding dan meningkatkan keterlibatan audiens. Dalam praktiknya, penulis
merancang berbagai materi promosi, termasuk unggahan Instagram, stories, poster,
banner, serta flyer. Proses pembuatan konten melibatkan riset tren media sosial,
pengembangan konsep kreatif, serta penerapan prinsip desain grafis agar pesan
tersampaikan secara efektif. Selain itu, penulis bekerja sama dengan tim pemasaran
untuk memastikan bahwa strategi konten selaras dengan identitas visual CitraRaya
serta kebutuhan target audiens. Selama magang, penulis secara aktif berdiskusi dan
menerima masukan dari supervisor di CitraRaya untuk memastikan setiap desain
yang dibuat mampu menyampaikan informasi dengan jelas dan efektif. Diharapkan,
pengalaman ini dapat menjadi alat bagi penulis dalam mengembangkan
keterampilan dalam bidang desain di masa depan.

Kata kunci: Social Media Design, Real Estate, Branding
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SOCIAL MEDIA DESIGN FOR CITRARAYA CITY

MANAGEMENT AT PT CIPUTRA RESIDENCE

(Yoshe Anastasia)

ABSTRACT

The internship program is part of the Kampus Merdeka program which aims to
provide students with hands-on work experience. The author had the opportunity
to undergo an internship as a Social Media Designer at CitraRaya Tangerang, a
modern housing complex that implements the 10-minute city concept. During the
internship, the author was responsible for creating visual content for various social
media platforms to strengthen branding and increase audience engagement. In
practice, the author designed various promotional materials, including Instagram
posts, stories, posters, banners, and flyers. The content creation process involves
researching social media trends, developing creative concepts, and applying
graphic design principles so that the message is conveyed effectively. In addition,
the author collaborated with the marketing team to ensure that the content strategy
was in line with CitraRaya's visual identity and the needs of the target audience.
During the internship, the author actively discussed and received input from
supervisors at CitraRaya to ensure that each design created was able to convey
information clearly and effectively. Hopefully, this experience can be a tool for the
author in developing skills in the design field in the future.

Keywords: Social Media Design, Real Estate, Branding
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