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PERANCANGAN DESAIN MEDIA SOSIAL BRAND CAFE
DI KALMAN MARKETING AGENCY
(Darrel Gabe Yosbekazha)

ABSTRAK

Di era digital saat ini, media sosial dan internet mempermudah berbagai aspek
pemasaran sekaligus menawarkan keunggulan bagi konsumen dan organisasi dalam
meningkatkan brand awareness. Melalui fitur Instagram Stories dan Instagram
Reels, merek dapat berinteraksi secara real-time dengan audiensi serta
memanfaatkan data analitik untuk mengukur engagement. Kemajuan teknologi
informasi dan kemunculan digital platform membuka peluang luas bagi mahasiswa
Desain Komunikasi Visual (DKV) untuk mengasah kompetensi di bidang digital
marketing, khususnya melalui program magang. Program magang memberikan
pengalaman praktis dalam merancang konten visual, memahami user experience,
dan mempelajari strategi paid ads yang efektif. Penulis memilih Kalman Marketing
Agency sebagai tempat magang untuk mendapatkan pengalaman bekerja di agensi
yang menangani berbagai merek besar di Bali. Dalam hal ini, kesempatan menjadi
graphic designer intern di Kalman Marketing Agency memberi ruang bagi penulis
untuk langsung terlibat dalam proses desain bagi sejumlah merek ternama di Bali.

Kata kunci: magang, digital marketing, dan Kalman Marketing Agency
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SOCIAL MEDIA DESIGN FOR BRAND CAFE

AT KALMAN MARKETING AGENCY
(Darrel Gabe Yosbekazha)

ABSTRACT

In today’s digital era, social media and the Internet have simplified many aspects
of marketing while offering advantages to both consumers and organizations in
enhancing brand awareness. Through features such as Instagram Stories and
Instagram Reels, brands can engage with audiences in real time and leverage
analytics data to measure engagement. Advances in information technology and the
rise of digital platforms have created broad opportunities for Visual
Communication Design (VCD) students to hone their competencies in digital
marketing, particularly through internship programs. Such internships provide
hands-on experience in designing visual content, understanding user experience,
and mastering effective paid-ads strategies. The author chose Kalman Marketing
Agency as an internship host to gain experience at an agency handling major Bali-
based brands. Serving as a Graphic Designer Intern there allowed direct
involvement in the design process for several well-known Bali brands.

Keywords: internship, digital marketing, and Kalman Marketing Agency
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