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PERANCANGAN MEDIA PROMOSI PADA PERUSAHAAN 

2000S MARKET 

 (Peony Phylicia) 

ABSTRAK 
 

 

Industri kreatif yang terus berkembang mendorong pentingnya pemahaman 

terhadap media sosial dalam membangun hubungan antara perusahaan dan audiens. 

Sebagai mahasiswa Desain Komunikasi Visual, pengalaman bekerja langsung 

dalam dunia industri sangat dibutuhkan untuk mengasah keterampilan desain grafis 

serta memahami dinamika promosi melalui media sosial. Penulis melaksanakan 

kerja magang di 2000s Market selama 4 bulan, sebuah perusahaan event organizer 

yang menyelenggarakan bazaar brand fashion lokal, dengan tujuan untuk 

mengembangkan keterampilan desain grafis dan meningkatkan pemahaman 

tentang promosi digital melalui platform media sosial seperti Instagram dan Tiktok. 

Selama magang, penulis bertanggung jawab dalam pembuatan konten visual yang 

menarik untuk meningkatkan engagement dan mendukung promosi acara. Melalui 

pengalaman ini, penulis juga belajar untuk bekerja dalam tim yang melibatkan 

berbagai pihak, termasuk influencer, untuk memaksimalkan keberhasilan acara. 

Hasil magang ini memberikan wawasan mengenai tantangan dalam memasarkan 

produk melalui media sosial serta pentingnya kreativitas dan kolaborasi dalam 

dunia kerja. Magang ini juga memungkinkan penulis untuk mengasah hard skill dan 

soft skill, yang diharapkan dapat mendukung karir di industri kreatif. 

 

Kata kunci: Magang, Media Sosial, Promosi 
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PROMOTIONAL MEDIA DESIGN IN 2000S MARKET 

(Peony Phylicia) 

ABSTRACT 

 

The growing creative industry highlights the importance of social media in building 

connections between companies and their audiences. As a Visual Communication 

Design student, hands-on experience in the industry is vital for developing graphic 

design skills and understanding promotion through social media. The author 

interned at 2000s Market for 4 months, an event organizer hosting local fashion 

brand bazaars, with the aim of enhancing graphic design skills and learning about 

digital promotion on platforms such as Instagram and TikTok. During the 

internship, the author was responsible for creating engaging visual content to boost 

engagement and support event promotions. Through this role, the author learned 

to work with a team, aiming to ensure the event’s success by including influencers. 

The experience offered insights into the challenges of marketing products on social 

media, and emphasized the importance of creativity and collaboration in the 

workplace. This internship also allowed the author to refine both hard and soft 

skills, which are essential for a successful career in the creative industry. 

Ultimately, this experience not only improved technical design skills but also 

offered a valuable understanding of how social media can be leveraged for effective 

marketing and promotion. 

 

Keywords: Internship, Social Media, Promotion 
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