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AKTIVITAS DIGITALMARKETINGDI JAYAKARTA

HOTELS & RESORTS

Stephanie Wijaya

ABSTRAK

Pemasaran digital penting dalam industri perhotelan untuk membangun
brand awareness dan meningkatkan daya saing. Laporan magang ini
membahas aktivitas digital marketing yang dilakukan penulis saat magang
di Jayakarta Hotels and Resorts. Selama magang penulis berkontribusi
dalam pembuatan konten untuk seluruh Hotel Jayakarta Indonesia di bawah
naungan Jayakarta Hotels and Resorts. Penulis menjalankan berbagai tugas
seperti content marketing, copywriting, dan social media report untuk
platform Instagram dan Tiktok Jayakarta Hotels and Resorts. Fokus
kegiatan magang ini adalah membangun brand awareness dan memperbaiki
citra Hotel Marbella Place Anyer yang mempunyai citra negatif dari
perspektif orang-orang. Penulis yang berada di bawah Jayakarta Hotels and
Resorts terlibat dalam pembuatan konten, pembuatan caption, dan
melakukan laporan untuk media sosial Jayakarta Hotels and Resorts.
Selama aktivitas magang, penulis mendapatkan kendala seperti mata kuliah
yang dipelajari di perkuliahan tidak sepenuhnya sesuai dengan praktek yang
ada di tempat magang. Untuk mengatasi hal tersebut penulis berinisiatif
untuk berkomunikasi dan berdiskusi dengan atasan maupun staff marketing
di Jayakarta Hotels and Resorts. Kesimpulan yang dapat diperoleh strategi
pemasaran digital mampu meningkatkan keterlibatan para audiens dan
membangun citra positif dari Jayakarta Hotels and Resorts. Aktivitas kerja
magang ini memberikan pemahaman kepada penulis tentang strategi
pemasaran digital di industri perhotelan serta meningkatkan komunikasi,
keterampilan dalam bekerja di dunia kerja, dan kemampuan untuk
menganalisis dan memantau data di media sosial.

Kata kunci: Digital Marketing, Media Sosial, Brand Awareness, Content
Marketing
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DIGITALMARKETING ACTIVITIES AT JAYAKARTA

HOTELS & RESORTS

Stephanie Wijaya

ABSTRACT (English)

Digital marketing is essential in the hospitality industry to build brand
awareness and enhance competitiveness. This internship report discusses
the digital marketing activities carried out by the writer during an
internship at Jayakarta Hotels and Resorts. Throughout the internship, the
writer contributed to content creation for all Jayakarta Hotels in Indonesia
under the Jayakarta Hotels and Resorts group. The writer undertook
various tasks such as content marketing, copywriting, and creating social
media reports for the Instagram and TikTok platforms of Jayakarta Hotels
and Resorts. The main focus of this internship was to build brand awareness
and improve the image of Marbella Place Anyer Hotel, which had a
negative public perception. The writer was involved in content creation,
caption writing, and social media reporting for Jayakarta Hotels and
Resorts. During the internship, the writer faced challenges such as a gap
between the theoretical knowledge gained in university courses and the
practical work at the internship site. To overcome these challenges, the
writer took the initiative to communicate and discuss with supervisors and
the marketing staff at Jayakarta Hotels and Resorts. The conclusion drawn
is that digital marketing strategies are effective in increasing audience
engagement and building a positive image for Jayakarta Hotels and Resorts.
This internship provided the writer with valuable insights into digital
marketing strategies in the hospitality industry, while also enhancing
communication skills, workplace adaptability, and the ability to analyze and
monitor data on social media platforms.

Keywords: Digital Marketing, Social Media, Brand Awareness, Content
Marketing
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