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AKTIVITAS MARKETING COMMUNICATION DI PARADOR 

HOTELS & RESORTS 

 

Jovita Angelina Mettasari 

 

ABSTRAK 

 

Peran marketing communication dalam industri perhotelan sangat penting dalam 

membentuk citra brand, menjangkau audiens yang tepat, dan membangun relasi 

jangka panjang dengan pelanggan. Pemilihan tempat magang di Parador Hotels & 

Resorts, yang merupakan manajemen hotel, didasari oleh kebutuhan industri akan 

strategi komunikasi pemasaran yang adaptif di era digital. Selama empat bulan 

menjalani praktik kerja magang, penulis menjalankan berbagai aktivitas sebagai 

Marketing Communication Intern, termasuk kolaborasi dengan Key Opinion 

Leader (KOL), pembuatan copywriting promosi, produksi konten media sosial, 

pemanatauan pemberitaan, serta pengelolaan WhatsApp API dan database 

pelanggan. Berbagai konsep seperti komunikasi pemasaran, digital marketing, dan 

Customer Relationship Management (CRM) menjadi dasar dalam menjalankan 

setiap tugas. Tantangan selama pelaksanaan magang muncul dalam bentuk adaptasi 

terhadap platform baru, keterbatasan data, hingga tekanan kreativitas dalam 

menyusun pesan yang menarik. Pengalaman ini memberikan pemahaman yang 

menyeluruh terkait bagaimana teori yang dipelajari selama kuliah diterapikan 

dalam praktik nyata di industri perhotelan yang kompetitif dan terus berkembang. 

 

Kata kunci: Komunikasi Pemasaran, Industri Perhotelan, Digital Marketing, 

WhatsApp API, Key Opinion Leader. 

 

 

 

 

 

 

 

 

 



 

 

ix 
Aktivitas Marketing Communication di..., Jovita Angelina Mettasari, Universitas Multimedia Nusantara 

MARKETING COMMUNICATION ACTIVITIES AT 

PARADOR HOTELS & RESORTS 

 

Jovita Angelina Mettasari 

 

ABSTRACT 

 

Marketing communication plays an important role in the hospitality industry by 

building brand image, reaching the right audience, and creating a long-term 

relationship with customers. The decision to undertake an internship at Parador 

Hotels & Resorts, a hotel management company, was based on the industry’s 

growing need for adaptive marketing communication strategies in the digital era. 

Over a four month internship period, the author was involved in various activities 

as a Marketing Communication Intern, including collaboration with Key Opinion 

Leader (KOL), promotional copywriting, social media content production, news 

monitoring, as well as managing the WhatsApp API and customer database. Key 

concepts such as marketing communication, digital marketing, and Customer 

Relationship Management (CRM) served as the foundation for executing these 

tasks. Some challenges during the internship included learning how to use new 

platforms, dealing with incomplete data, and finding creative ideas. This internship 

provided the writer with a better understanding of how theories learned in class 

can be applied in real situations in the fast-growing hospitality industry.  

 

Keywords: Marketing Communication, Hospitality Industry, Digital Marketing, 

WhatsApp API, Key Opinion Leader. 
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