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NUSANTARA (PURWADHIKA DIGITAL TECHNOLOGY 

SCHOOL) 
 

 Patricia Geovany 
 

ABSTRAK 

 

Kebutuhan akan tenaga kerja dengan keterampilan digital semakin mendesak 
seiring pesatnya kemajuan teknologi digital di berbagai sektor. Namun, kondisi ini 
belum diimbangi dengan kualitas keterampilan digital tenaga kerja Indonesia, 
karena sistem pendidikan formal saat ini belum mampu mengimbangi kebutuhan 
industri. Kesenjangan ini memunculkan skill gap yang membuat lulusan 
memerlukan pelatihan tambahan agar dapat beradaptasi dan bersaing di lingkungan 
profesional melalui bootcamp. Tujuan dari kerja magang ini adalah untuk 
meningkatkan pemahaman mengenai penyelenggaraan event berdasarkan materi 
mata kuliah Special Event and Brand Activation, memperoleh pengalaman 
langsung dalam menyelenggarakan webinar dan workshop di bidang edukasi 
teknologi digital, serta memperluas jaringan profesional yang mendukung 
perkembangan karier di masa depan. Perusahaan yang menjadi tempat kerja 
magang adalah sebuah institusi pendidikan non-formal di bidang edutech yaitu 
Purwadhika Digital Technology School. Posisi yang dipilih dalam aktivitas magang 
adalah event producer yang ada dalam Departemen Marketing. Posisi magang ini 
bertugas untuk merancang berbagai event berbentuk webinar dan workshop untuk 
meningkatkan awareness tentang Purwadhika dan program yang ditawarkannya. 
Konsep yang digunakan dalam laporan magang ini adalah konsep manajemen acara 
menurut Goldblatt. Kendala utama yang dihadapi adalah keterbatasan pengetahuan 
dalam bidang selain digital marketing serta strategi promosi event yang terbatas 
pada media organik dengan pendekatan hard selling. Setelah dilakukan aktivitas 
magang selama delapan puluh dua hari, didapatkan kesimpulan bahwa event 
memiliki peran yang signifikan dalam meningkatkan brand awareness sekaligus 
menjadi salah satu strategi efektif untuk mendorong ketertarikan hingga keputusan 
pembelian terhadap suatu layanan yang ditawarkan oleh perusahaan. 
 
Kata kunci: Bootcamp, Brand Awareness, Keterampilan Digital, Manajemen 
Event 
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THE ROLE OF AN EVENT PRODUCER AT PT 
PURWADHIKA KIRANA NUSANTARA (PURWADHIKA 

DIGITAL TECHNOLOGY SCHOOL) 
 

 Patricia Geovany 
 

ABSTRACT 

 

The demand for a digitally skilled workforce has become increasingly urgent due 
to the rapid advancement of digital technology across various sectors. However, 
this demand is not matched by the current quality of digital skills among Indonesian 
workers, as the formal education system has yet to align with the industry 
requirements. This mismatch has created a skill gap, requiring graduates to seek 
additional training such as bootcamps to adapt and remain competitive in the 
professional environment. The objective of this internship is to enhance 
understanding of event planning based on the Special Event and Brand Activation 
course materials, gain hands-on experience in organizing webinars and workshops 
in the field of digital technology education, and expand a professional network that 
supports future career development. The internship took place at Purwadhika 
Digital Technology School, a non-formal educational institution in the edutech 
sector. The internship position was as an Event Producer within the Marketing 
Department. This role was responsible for designing various events in the form of 
webinars and workshops to increase awareness of Purwadhika and its offered 
programs. The event management framework used in this internship report is based 
on Goldblatt’s event management concept. The main challenges encountered 
included limited knowledge in fields outside of digital marketing and promotional 
strategies that primarily relied on organic media with a hard-selling approach. 
After eighthy-two days of internship, it can be concluded that events play a 
significant role in enhancing brand awareness and serve as an effective strategy to 
drive audience interest and influence purchasing decisions regarding services 
offered by the company. 
 
Keywords: Bootcamp, Brand Awareness, Digital Skills, Event Management 
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