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PERAN CONTENT CREATOR INTERN DI KOPCUS
DIGITAL (PT KOPI OPA KOREA)

Erica Natalie

ABSTRAK

Latar belakang dari pemilihan tempat magang ini karena adanya perkembangan
industri digital marketing yang mendorong brand untuk memperkuat identitasnya
lewat media sosial sebagai media utama untuk berkomunikasi dengan audiens.
Tujuan dari kegiatan magang ini yaitu untuk mengimplementasikan keterampilan
content creation yang dipelajari di perkuliahan ke dalam dunia kerja yang nyata.
Perusahaan tempat kerja magang yaitu di PT Kopi Opa Korea dengan posisi
Content Creator di Departemen Marketing Communication. Deskripsi pekerjaan
yang telah dilakukan meliputi benchmark analysis, pengawasan tren, perencanaan
dan produksi konten, penyuntingan, distribusi di media sosial, serta menjadi
talent. Konsep utama yang digunakan dalam kegiatan magang ini adalah
Integrated Marketing Communication (IMC), terutama interactive marketing.
Kendala utama yang dihadapi dalam proses kerja magang yaitu penyesuaian
terhadap gaya visual dan fome komunikasi brand, adanya keterbatasan waktu
dalam menyelesaikan beberapa pekerjaan yang sifatnya multitasking dan paralel,
serta kendala komunikasi. Setelah melakukan kerja magang ini, kesimpulan yang
didapatkan menunjukkan mengenai pentingnya adaptasi, pemahaman tren digital,
dan kerja yang kolaboratif.

Kata kunci: Content Creator, Interactive Marketing, Client Relations, Pemasaran
Digital
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THE ROLE OF CONTENT CREATOR INTERN AT
KOPCUS DIGITAL (PT KOPI OPA KOREA)

Erica Natalie

ABSTRACT

The background for choosing this internship place is the growth of the digital
marketing industry, which encourages brands to strengthen their identity through
social media as a primary communication channel with audiences. The purpose of
this internship is to implement content creation skills learned during university
studies into a real professional environment. The internship took place at PT Kopi
Opa Korea in the Marketing Communication Department, where the writer served
as a Content Creator. The job description includes benchmark analysis, trend
monitoring, content planning and production, content editing, social media
distribution, and acting as talent in various content formats. The concept used in
this internship report is Integrated Marketing Communication (IMC), with focus
on interactive marketing as part of digital marketing strategy. The main obstacles
during the internship were adapting to the visual style and tone of each brand,
managing limited time while handling multiple tasks simultaneously, and
communication barriers. After completing the internship, it was concluded that
adaptability, understanding digital trends, and collaborative teamwork are
essential to supporting effective content creation in digital marketing.

Keywords: Content Creator, Interactive Marketing, Client Relations, Digital
Marketing
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