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AKTIVITAS MARKETING COMMUNICATION DI FUNGSI RETAIL 

PERUSAHAAN 4W & 2W PT ASTRA OTOPARTS TBK 

Lovenia Megumi Surjanto 

 

ABSTRAK 

Laporan ini membahas pengalaman peserta magang sebagai Brand & Marketing 

Communication Intern di PT Astra Otoparts Tbk pada unit bisnis Retail Operation 

(4W & 2W). Fokus utama kegiatan magang ini adalah penerapan strategi 

komunikasi pemasaran terpadu di sektor layanan purna jual otomotif. Selama lima 

bulan, penulis terlibat dalam berbagai aktivitas komunikasi pemasaran seperti 

periklanan digital, pemasaran langsung, promosi penjualan, hubungan masyarakat 

berbasis KOL, hingga manajemen media sosial untuk merek Shop&Drive, 

Shop&Bike, Motoquick, dan Astra Otoservice. Laporan ini menunjukkan 

bagaimana IMC diterapkan untuk membangun brand awareness, meningkatkan 

keterlibatan pelanggan, dan mendorong loyalitas konsumen. Penulis juga 

menghadapi tantangan berupa koordinasi lintas divisi dan pengelolaan aset digital, 

yang kemudian diatasi dengan sistem dokumentasi dan supervisi berkala. Melalui 

pengalaman ini, penulis memperoleh pemahaman komprehensif tentang praktik 

komunikasi pemasaran di industri otomotif Indonesia yang semakin mengarah ke 

digitalisasi. 

 

Kata kunci: bauran pemasaran, IMC, bauran pemasaran, layanan purna jual, 

industri otomotif 
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MARKETING COMMUNICATION IMPLEMENTATION IN 4W AND 2W 

RETAIL UNIT OF PT ASTRA OTOPARTS TBK 

Lovenia Megumi Surjanto 

 

ABSTRACT (English) 

This report discusses the author's internship experience as a Brand & Marketing 

Communication Intern at PT Astra Otoparts Tbk in the Retail Operation unit (4W 

& 2W). The main focus of this internship was the implementation of Integrated 

Marketing Communication (IMC) strategies in the automotive after-sales service 

sector. Over five months, the author was involved in various marketing 

communication activities including digital advertising, direct marketing, sales 

promotions, KOL-based public relations, and social media management for the 

brands Shop&Drive, Shop&Bike, Motoquick, and Astra Otoservice. The report 

illustrates how IMC is applied to build brand awareness, increase customer 

engagement, and foster consumer loyalty. The author also encountered challenges 

in cross-divisional coordination and digital asset management, which were 

addressed through structured documentation systems and regular supervision. This 

experience provided a comprehensive understanding of marketing communication 

practices in Indones ia’s increasingly digitized automotive industry. 

 

Keywords: marketing mix, IMC, digital marketing, after-sales service, automotive 

industry 
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