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AKTIVITAS EVENT MARKETING PT. ONLINE MEDIA 

GUNA (PERGIKULINER)  

Angela Gabriele Santosa  

ABSTRAK 

PergiKuliner adalah sebuah platform media kuliner digital berbasis web dan 
aplikasi. Pemilihan PergiKuliner sebagai tempat magang dilatarbelakangi oleh 
posisi strategisnya sebagai platform lokal yang berperan aktif dalam 
mempromosikan usaha kuliner melalui ulasan dan event marketing, serta visinya 
dalam mendukung pengembangan ekonomi lokal melalui promosi tenant makanan 
dan minuman. Selama magang, penulis ditempatkan pada divisi Event Marketing 
dan terlibat dalam berbagai kegiatan, mulai dari pencarian tenant, komunikasi dan 
negosiasi kerja sama, hingga pelaksanaan dua event besar: Symphony of Taste dan 
Milky & Sweets. Penulis juga terlibat dalam proses onboarding, penyusunan 
konten, evaluasi pasca-event, serta tugas administratif seperti pengelolaan invoice 
dan SPK. Temuan selama magang menunjukkan bahwa event marketing efektif 
sebagai strategi komunikasi pemasaran, namun juga dihadapkan pada tantangan 
seperti penolakan dari tenant dan kurangnya komunikasi internal. Berdasarkan 
pengalaman tersebut, disarankan agar perusahaan memperkuat pelatihan negosiasi 
dan membangun sistem komunikasi internal yang lebih terbuka. Sementara itu, 
dari sisi akademik, penting untuk menjembatani teori dan praktik agar mahasiswa 
lebih siap menghadapi dunia profesional. 

Kata kunci: pemasaran melalui event, strategi komunikasi, PergiKuliner, program 
magang, keterampilan negosiasi, hubungan dengan tenant. 
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EVENT MARKETING ACTIVITIES IN PT. ONLINE MEDIA 

GUNA (PERGIKULINER)  

Angela Gabriele Santosa  

ABSTRACT 

PergiKuliner is a web and application-based digital culinary media platform. The 
selection of PergiKuliner as an internship location was driven by its strategic 
position as a local platform actively involved in promoting culinary businesses 
through reviews and event marketing, as well as its vision to support local 
economic development by promoting food and beverage tenants. During the 
internship, the author was placed in the Event Marketing division and 
participated in various activities, ranging from tenant acquisition, communication 
and negotiation of collaborations, to the execution of two major events: Symphony 
of Taste and Milky & Sweets. The author was also involved in the onboarding 
process, content creation, post-event evaluation, and administrative tasks such as 
managing invoices and work orders (SPK). Findings during the internship 
indicate that event marketing is an effective marketing communication strategy, 
but it also faces challenges such as rejection from tenants and a lack of internal 
communication. Based on this experience, it is suggested that the company 
strengthen negotiation training and build a more open internal communication 
system. Meanwhile, from an academic perspective, it is important to bridge theory 
and practice to better prepare students for the professional world. 

Keywords: event marketing, marketing communication, PergiKuliner, internship, 
persuasive communication, tenant relations. 
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