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AKTIVITAS COLLABORATION PARTNERSHIP 
INTERN DALAM DIVISI COMMUNITY DI YUMMY 

IDN 
 

Vania Angelica 
 

ABSTRAK 
 

Perkembangan dunia digital mendorong perusahaan media untuk membangun 
kedekatan dengan audiens melalui komunitas yang aktif dan terlibat. Yummy, 
sebagai platform kuliner digital di bawah naungan IDN, mewujudkan strategi 
tersebut melalui program komunitas seperti Yummy Course dan Yummy Gathering. 
Selama menjalani program magang, penulis berperan sebagai Community & KOL 
Intern yang terlibat dalam perencanaan, mulai dari brainstorming, pendekatan ke 
mitra brand, hingga pelaksanaan kegiatan. Seluruh aktivitas ini mengacu pada 
konsep komunikasi pemasaran berbasis komunitas (community-based marketing 
communication) dan brand experience, yang menekankan interaksi yang relevan 
dan bermakna antara brand dan audiens. Tantangan seperti lambatnya respons 
mitra brand sempat terjadi, namun dapat diatasi melalui komunikasi yang proaktif. 
Pengalaman ini memberikan wawasan praktis mengenai pentingnya sinergi antara 
komunikasi dan pengelolaan komunitas dalam membangun loyalitas terhadap 
brand di era digital. 
 

Kata kunci: kolaborasi brand, komunikasi strategis, manajemen acara, komunitas 
digital, Yummy IDN 
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COLLABORATION PARTNERSHIP ACTIVITIES IN THE 
COMMUNITY DIVISION AT YUMMY IDN 

 
Vania Angelica 

 
ABSTRACT 

 

The advancement of the digital era has encouraged media companies to foster 
closer relationships with their audiences through the development of active and 
engaged communities. Yummy, a culinary digital platform under the umbrella of 
IDN, embodies this strategy through community-based programs such as Yummy 
Course and Yummy Gathering. During the internship program, the author served 
as a Community & KOL Intern, actively participating in various stages of event 
planning, from brainstorming and approaching brand partners to the execution of 
activities. All of these efforts were guided by the concepts of community-based 
marketing communication and brand experience, which emphasize meaningful 
and relevant interaction between the brand and its audience. Challenges such as 
delayed responses from brand partners did arise; however, they were effectively 
addressed through proactive communication. This experience provided valuable 
practical insights into the importance of synergy between communication 
strategies and community management in fostering brand loyalty in the digital 
era. 

 

Keywords: brand collaboration, digital community, event management, strategic 

communication, Yummy IDN 
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