
  

88 
Peran Content Creator Pada…, Cattie Meilisa Adestia, Universitas Multimedia Nusantara 

 

DAFTAR PUSTAKA 

Co., L. I. &. (n.d.). Kanmo Group - Home Page https://kanmogroup.com/  

Chaffey, D., & Ellis-Chadwick, F. (2019). Digital marketing: Strategy, 

implementation and practice (7th ed.). Pearson Education. 

Chan, C. (2023, February 24). 69% of global marketing teams are increasing 

spend on content in 2023. Marketing Interactive. https://www.marketing-

interactive.com/69-of-global-marketing-teams-are-increasing-spend-on-

content-in-2023 

Kemp, S. (2025, February 25). Digital 2025: Indonesia — DataReportal – Global 

Digital Insights. DataReportal – Global Digital Insights. 

https://datareportal.com/reports/digital-2025-indonesia 

Kotler, P., & Keller, K. L. (2016). Marketing management (15th ed.). Pearson 

Prentice Hall. 

Kotler, P., & Armstrong, G. (2017). Principles of Marketing (17th ed.). Pearson 

Education. 

Kotler, Philip and Hermawan Kartajaya dan Iwan Setiawan. 2019. Marketing 4.0: 

Bergerak Dari Tradisional ke Digital.Jakarta: Gramedia Pustaka Utama. 

Maddalena, S. (2025, April 23). Digital 2025 - We are Social Indonesia. We Are 

Social Indonesia. https://wearesocial.com/id/blog/2025/02/digital-2025/ 

McGruer, D. (2019). Dynamic digital marketing: Master the world of online and 

social media marketing to grow your business. Wiley. 

Sayugi. (2018, September 14). Content creator, apa sih artinya? GRProject. 

https://grproject.tech/2018/02/14/content-creator-apa-sihartinya/ 

TMO Group. (2025, February 14). 11 Marketplaces in Indonesia for businesses 

selling online. TMO Group. Retrieved June 16, 2025, from TMO Group 

website 

https://kanmogroup.com/
https://www.marketing-interactive.com/69-of-global-marketing-teams-are-increasing-spend-on-content-in-2023
https://www.marketing-interactive.com/69-of-global-marketing-teams-are-increasing-spend-on-content-in-2023
https://www.marketing-interactive.com/69-of-global-marketing-teams-are-increasing-spend-on-content-in-2023

	DAFTAR PUSTAKA

