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ABSTRAK 

 

Transformasi digital akibat revolusi industri 4.0 telah mengubah cara pelaku 

industri memasarkan produk dan membangun hubungan dengan konsumen. Media 

sosial menjadi alat utama dalam strategi komunikasi pemasaran digital, termasuk 

di industri kecantikan yang sangat kompetitif. Laporan ini disusun berdasarkan 

pengalaman magang selama empat bulan sebagai Social Media & Content Creator 

Specialist di De Hair Laser & Aesthetics. Penulis memilih tempat ini untuk 

mempelajari secara langsung praktik social media marketing, terutama dalam 

membangun brand awareness dan interaksi melalui platform Instagram. Tugas 

yang dijalankan meliputi penyusunan content plan, produksi dan pengeditan konten 

visual, hingga koordinasi dengan tim desain serta keterlibatan dalam proses 

produksi bersama KOL. Selama magang, penulis menghadapi tantangan seperti 

keterbatasan alat, informasi mendalam produk, dan ketiadaan acuan visual. Namun, 

melalui bimbingan supervisor dan komunikasi lintas tim, penulis mampu 

beradaptasi dan menyelesaikan tugas dengan optimal. Pengalaman ini memperluas 

wawasan penulis tentang strategi konten digital di industri kecantikan serta 

mengembangkan keterampilan kreatif dan komunikasi dalam praktik pemasaran 

berbasis media sosial. 

 

Kata Kunci: Pemasaran Media Sosial, Strategi Konten, Industri Kecantikan, 

Instagram, Pemasaran Digital 
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SOCIAL MEDIA & CONTENT CREATOR SPECIALIST ACTIVITIES AT 

DE-HAIR LASER & AESTHETICS 

 

Berliana Ramadhan 

 

ABSTRACT 

 

The digital transformation brought by the Industrial Revolution 4.0 has 

significantly changed how industries market their products and build relationships 

with consumers. Social media has become a primary tool in modern marketing 

communication strategies, including within the highly competitive beauty industry. 

This report is based on a four-month internship experience as a Social Media & 

Content Creator Specialist at De Hair Laser & Aesthetics. The company was 

chosen by the author to gain firsthand experience in implementing social media 

marketing practices, particularly in building brand awareness and engagement 

through platforms like Instagram. The author’s responsibilities included 

developing content plans, producing and editing visual content, coordinating with 

the design team, and assisting in content production involving KOLs. During the 

internship, several challenges arose, such as limited equipment, in-depth product 

information, and lack of visual references. However, through guidance from the 

supervisor and active cross-team communication, the author was able to adapt and 

complete tasks effectively. This experience broadened the author’s understanding 

of digital content strategies in the beauty industry and enhanced creative and 

communication skills in the context of social media marketing. 

 

Keywords: Social Media Marketing, Content Strategy, Beauty Industry, Instagram, 

Digital Marketing 
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