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Abraham Sean Abhinaya 

 

ABSTRAK 

 

Laporan magang ini disusun sebagai bentuk pertanggungjawaban penulis setelah 

menjalani program magang selama delapan puluh hari di Yayasan Plan 

International Indonesia, khususnya pada divisi Digital Fundraising. Tujuan dari 

magang ini adalah untuk memahami proses kerja serta mengimplementasikan 

pengetahuan dan keterampilan dalam produksi konten media sosial, copywriting, 

pengelolaan data, dan evaluasi performa konten. Penulis terlibat langsung dalam 

pengelolaan akun Instagram @jel.tim sebagai bagian dari kampanye digital 

organisasi. Aktivitas utama yang dilakukan meliputi perencanaan kalender konten, 

produksi visual, penulisan naskah, dokumentasi kegiatan seperti Soccer for 

Equality, serta evaluasi performa konten menggunakan metrik seperti engagement 

dan impressions. Selain itu, penulis juga mendukung pengelolaan data peserta event 

Run for Equality. Hasil dari program magang ini menunjukkan bahwa keterampilan 

komunikasi visual, manajemen waktu, serta kolaborasi lintas tim sangat penting 

dalam mendukung efektivitas kampanye digital pada organisasi nirlaba. 

Pengalaman ini memberikan gambaran nyata terkait praktik komunikasi strategis 

berbasis digital dalam sektor sosial. 

 

Kata kunci: Digital Fundraising, Magang, Media Sosial, Plan Indonesia, Produksi 

Konten. 
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The Role of Digital Fundraising in Managing the Social Media 

Account of Jelajah Timur under Plan International Indonesia 

Foundation 

 

Abraham Sean Abhinaya 

 

ABSTRACT 

 

This internship report is prepared as a form of accountability after completing an 

eighty-day internship program at Plan International Indonesia Foundation, 

particularly within the Digital Fundraising division. The objective of this internship 

was to understand the workflow and implement knowledge and skills in social 

media content production, copywriting, data management, and performance 

evaluation. The author was directly involved in managing the Instagram account 

@jel.tim as part of the organization's digital campaign. Main activities included 

content calendar planning, visual content creation, scriptwriting, event 

documentation such as Soccer for Equality, and content evaluation using metrics 

such as engagement and impressions. Additionally, the author contributed to 

managing participant data for the Run for Equality event. The results of this 

internship demonstrate that visual communication skills, time management, and 

cross-team collaboration are essential to support the effectiveness of digital 

campaigns in nonprofit organizations. This experience provides a real-world 

insight into digital-based strategic communication practices within the social 

sector. 

 

Keywords: Content Production, Digital Fundraising, Internship, Plan Indonesia, 

Social Media 
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