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PERAN CREATIVE CONTENT DALAM MEDIA SOSIAL
INSTAGRAM DI TRANS MEDIA SOSIAL

Feby Amelia A’la Tahta Abada

ABSTRAK

Pesatnya perkembangan media sosial mendorong perusahaan untuk terus berinovasi
dalam strategi pemasaran digital. Trans Media Sosial (TMS) merupakan salah satu
perusahaan yang aktif memproduksi konten kreatif di berbagai platform. Melalui
program magang sebagai Creative Content Intern, penulis berperan dalam proses
content creation mulai dari brainstorming, riset topik, penyusunan brief, hingga
eksekusi konten visual dan caption. Konten yang dikerjakan mencakup berbagai
pilar seperti meme, trendjacking, in-depth news, hingga promosi. Kendala utama
yang dihadapi adalah menjaga orisinalitas di tengah arus tren digital, namun dapat
diatasi melalui diskusi dengan mentor dan pengelolaan waktu yang baik.
Pengalaman ini memberikan pemahaman praktis mengenai strategi konten digital
yang relevan dan efektif bagi audiens media sosial.

Kata kunci: Konten Kreatif, Pembuatan Konten, Strategi Konten, Instagram,
Media Sosial

viii

Peran Creative Content Dalam Media Sosial Instagram Di Trans Media Sosial, Feby Amelia A’la Tahta
Abada, Universitas Multimedia Nusantara



THE ROLE OF CREATIVE CONTENT IN SOCIAL MEDIA
INSTAGRAM AT TRANS SOCIAL MEDIA

Feby Amelia A’la Tahta Abada

ABSTRACT

The rapid development of social media encourages companies to continue to
innovate in digital marketing strategies. Trans Media Sosial (TMS) is one of the
companies that actively produces creative content on various platforms. Through
the internship program as a Creative Content Intern, the author plays a role in the
content creation process starting from brainstorming, topic research, brief
preparation, to the execution of visual content and captions. The content includes
various pillars such as memes, trendjacking, in-depth news, and promotions. The
main obstacle faced was maintaining originality in the midst of digital trends, but
it was overcome through discussions with mentors and good time management. This
experience provides a practical understanding of digital content strategies that are
relevant and effective for social media audiences.

Keywords: Creative content, Content Creation, Content Strategy, Instagram, Social

Media
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