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PERAN MARKETING COMMUNICATION DI INDUSTRI F&B 

PT. LESTARI MAHADIBYA (UNIT PT. ANUGERAH DAMAI 

ABADI) 

 
Christopher Valerie Menak Tampubolon 

 

ABSTRAK 

 

 

Laporan ini disusun berdasarkan pelaksanaan kerja magang di PT. Lestari 

Mahadibya, sebuah perusahaan yang bergerak di bidang pengembangan dan 

pengelolaan properti komersial dan memiliki anak perusahaan yaitu PT. Anugerah 

Damai Abadi. Pemilihan tempat magang didasarkan pada perkembangan pesat 

industri periklanan digital dalam sepuluh tahun terakhir, yang menuntut praktisi 

komunikasi untuk mampu beradaptasi dan menerapkan strategi komunikasi 

pemasaran secara efektif. Tujuan dari kerja magang ini adalah untuk 

mengimplementasikan konsep Marketing Communication (komunikasi pemasaran) 

dalam kegiatan operasional perusahaan, baik melalui kanal digital seperti media 

sosial, maupun aktivitas pemasaran langsung seperti event promosi. Selama masa 

magang, pemagang menempati posisi sebagai Marketing Communication F&B 

Intern dan bertanggung jawab dalam mengelola lima akun media sosial unit F&B, 

membuat konten kreatif, menyusun rencana konten, hingga menjadi social media 

admin. Selain itu, pemagang juga aktif dalam persiapan dan pelaksanaan berbagai 

event, serta mengerjakan tugas-tugas tambahan seperti penyusunan laporan internal 

dan pembuatan desain promosi non-digital. Kendala utama yang dihadapi selama 

proses kerja magang mencakup tingginya beban kerja, kurangnya bimbingan dari 

atasan, serta pelimpahan tanggung jawab yang seharusnya dipegang oleh pihak 

manajemen kepada pemagang. Meskipun demikian, kegiatan magang ini 

memberikan pengalaman nyata dalam dunia kerja serta pemahaman mendalam 

mengenai strategi komunikasi pemasaran di industri F&B. 

 

 

Kata kunci: Marketing Communication, Integrated Marketing Communication 

(IMC), Industri F&B, Media Sosial 
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THE ROLE OF MARKETING COMMUNICATION IN THE F&B 

INDUSTRY OF PT. LESTARI MAHADIBYA (UNIT PT. 

ANUGERAH DAMAI ABADI) 

 
Christopher Valerie Menak Tampubolon 

 

ABSTRACT 

 

 

This report is based on the internship conducted at PT. Lestari Mahadibya, a 

company engaged in the development and management of commercial properties 

and which has a subsidiary, PT. Anugerah Damai Abadi. The selection of this 

internship site was based on the rapid growth of the digital advertising industry 

over the past decade, which requires communication practitioners to be adaptable 

and capable of implementing effective Marketing Communication strategies. The 

objective of this internship was to implement the concept of Marketing 

Communication within the company's operational activities, both through digital 

channels such as social media and through direct marketing activities such as 

promotional events. During the internship period, the intern held the position of 

Marketing Communication F&B Intern and was responsible for managing five 

social media accounts of the company’s F&B units, creating creative content, 

planning content schedules, and serving as a social media administrator. In 

addition, the intern actively participated in the preparation and execution of various 

events, and also handled additional tasks such as preparing internal reports and 

designing non-digital promotional materials. The main challenges faced during the 

internship included a heavy workload, lack of supervision and guidance from 

superiors, and the delegation of managerial responsibilities to the intern. Despite 

these challenges, the internship provided valuable real-world experience and a deep 

understanding of Marketing Communication strategies within the F&B industry. 

 

 

 

Keywords: Marketing Communication, Integrated Marketing Communication 

(IMC), F&B Industry, Social media 
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