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Analisis Data Penjualan untuk Identifikasi Tren 

Konsumen dan Posisi Merek di Conchita Home 

James Jonathan Teddy 

ABSTRAK 
 
 

Magang ini dilakukan di Conchita Home, sebuah perusahaan yang bergerak di 
industri home appliances, dengan fokus utama pada analisis data penjualan untuk 
memahami tren konsumen dan posisi merek di pasar. Sebagai seorang Data 
Analyst magang, saya bertanggung jawab dalam mengolah, membersihkan, dan 
menganalisis data penjualan dari November hingga Desember 2024, serta data 
sepanjang tahun 2024. 

 
Tujuan utama dari analisis ini adalah untuk: (1) mengidentifikasi rentang harga 
dan kategori produk yang paling diminati, (2) memahami perilaku konsumen 
berdasarkan pola pembelian, dan (3) menganalisis posisi merek Conchita Home 
dibandingkan dengan pesaing di industri ini. Proses analisis mencakup data 
cleaning, eksplorasi data, serta visualisasi menggunakan berbagai teknik analisis 
kuantitatif. 

 
Hasil dari magang ini memberikan wawasan bagi Conchita Home dalam 
merumuskan strategi pemasaran dan pengembangan produk berbasis data. 
Dengan memahami pola penjualan dan preferensi konsumen, perusahaan dapat 
mengambil keputusan yang lebih akurat untuk meningkatkan daya saing di pasar 
home appliances. 
 
Kata Kunci: Analisis Data, Penjualan, Perilaku Konsumen, Posisi Merek, Home 
Appliances. 
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Analisis Data Penjualan untuk Identifikasi Tren 

Konsumen dan Posisi Merek di Conchita Home 

James Jonathan Teddy 
 

 
ABSTRACT (English) 

 
This internship was conducted at Conchita Home, a company in the home 
appliances industry, with a primary focus on sales data analysis to understand 
consumer trends and brand positioning in the market. As a Data Analyst intern, I 
was responsible for processing, cleaning, and analyzing sales data from 
November to December 2024, as well as data throughout the year 2024. 

 
The main objectives of this analysis were to: (1) identify the most popular price 
range and product categories, (2) understand consumer behavior based on 
purchasing patterns, and (3) analyze Conchita Home’s brand positioning 
compared to competitors in the industry. The analysis process included data 
cleaning, data exploration, and visualization using various quantitative analysis 
techniques. 

 
The results of this internship provided Conchita Home with valuable insights for 
formulating marketing strategies and data-driven product development. By 
understanding sales patterns and consumer preferences, the company can make 
more accurate decisions to enhance its competitiveness in the home appliances 
market. 

 
Keywords: Data Analysis, Sales, Consumer Behavior, Brand Positioning, 
Home Appliances. 
 
 
 
 
 
 
 

 
 
 
 
 
 

    vii 

Analisa Data Penjualan…, James Jonathan Teddy, Universitas Multimedia Nusantara 



DAFTAR ISI 
 
HALAMAN PERNYATAAN TIDAK PLAGIAT........................................................... 3 
HALAMAN PERSETUJUAN PUBLIKASI KARYA ILMIAH UNTUK 
KEPENTINGAN AKADEMIS.........................................................................................4 
KATA PENGANTAR........................................................................................................ 5 
ABSTRAK.......................................................................................................................... 6 
ABSTRACT (English)....................................................................................................... 7 
DAFTAR ISI.......................................................................................................................8 
DAFTAR TABEL...............................................................................................................9 
DAFTAR GAMBAR........................................................................................................10 
BAB I.................................................................................................................................11 

1.1. Latar Belakang.............................................................................................11 
1.2. Maksud dan Tujuan Kerja Magang...........................................................13 
1.3. Waktu dan Prosedur Pelaksanaan Kerja Magang................................... 16 

BAB II............................................................................................................................... 17 
GAMBARAN UMUM PERUSAHAAN........................................................................ 17 

2.1 Sejarah Singkat Perusahaan........................................................................17 
       2.1.1 Visi Misi................................................................................................19 
2.2 Struktur Organisasi Perusahaan.................................................................20 

BAB III PELAKSANAAN KERJA MAGANG............................................................21 
3. 1 Kedudukan dan Koordinasi....................................................................... 21 
3.2 Tugas dan Uraian Kerja Magang................................................................22 
      3.2.1 Brand position........................................................................................27 
      3.2.2 Rentang harga dan kategori produk yang paling diminati.....................32 
      3.2.3 Perilaku Konsumen................................................................................47 
3.3 Kendala yang Ditemukan.............................................................................56 
3.4 Solusi atas Kendala yang Ditemukan......................................................... 57 

BAB IV SIMPULAN DAN SARAN...............................................................................58 
4.1 Simpulan........................................................................................................58 
4.2 Saran.............................................................................................................. 59 

DAFTAR PUSTAKA....................................................................................................... 64 
LAMPIRAN..................................................................................................................... 65 

 
 

 
 
 

 
 

 

     viii 

Analisa Data Penjualan…, James Jonathan Teddy, Universitas Multimedia Nusantara 



 
 
 

DAFTAR TABEL 

 
Tabel 1.1 Waktu Pelaksanaan Magang Perusahaan 22 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 
                                                                         ix 

Analisa Data Penjualan…, James Jonathan Teddy, Universitas Multimedia Nusantara 



 
 
 
 

DAFTAR GAMBAR 
Gambar 1.1 Struktur Organisasi Perusahaan 20 

Gambar 1.2 Brand Position 25 

Gambar 1.3 Hasil Tableau Brand Position 1 27 

Gambar 1.4 Hasil Tableau Brand Position 2 27 

Gambar 1.5 Data penjualan (uncleaned) 31 

Gambar 1.6 Data penjualan (cleaned) 32 

Gambar 1.7 Data Bersih Penjualan Conchita Home Lengkap Nov 2025 33 

Gambar 1.8 Hasil Tableau Kategori Paling Laku 34 

Gambar 1.9 Hasil Tableau Brand Paling Laku Di Tiap Kategori 35 

Gambar 2.1 Hasil Tableau Barang Paling Laku Di Tiap Brand 39 

Gambar 2.2 Contoh Laporan bulan Desember (1) 42 

Gambar 2.3 Contoh Laporan bulan Desember (2) 43 

Gambar 2.4 Raw Data Penjualan Conchita Patisserie 46 

Gambar 2.5 Half Clean Data Penjualan Conchita Patisserie 48 

Gambar 2.6 Clean Final Data Penjualan Conchita Patisserie 49 

Gambar 2.7 Hasil Report Penjualan Christmas Conchita Patisserie (1) 50 

Gambar 2.8 Hasil Report Penjualan Christmas Conchita Patisserie (2) 51 

 

 

 

 

x 

Analisa Data Penjualan…, James Jonathan Teddy, Universitas Multimedia Nusantara 


	HALAMAN PERNYATAAN TIDAK PLAGIAT 
	 
	HALAMAN PERSETUJUAN PUBLIKASI KARYA ILMIAH UNTUK KEPENTINGAN AKADEMIS 

	KATA PENGANTAR 
	ABSTRAK 

	DAFTAR TABEL 
	DAFTAR GAMBAR 

