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Perancangan Branding Internal sebagai Strategi Komunikasi  

PT Pertamina Drilling Services Indonesia 

 Maura Nadinea Prasetyana 

ABSTRAK 
 

 

Program magang Merdeka Belajar Kampus Merdeka (MBKM) selama tiga bulan 

di PT Pertamina Drilling Services Indonesia (PDSI) memberikan kesempatan bagi 

penulis untuk belajar langsung di dunia kerja sebagai Creative Designer Intern pada 

divisi Community Relation. Selama magang, penulis terlibat dalam berbagai 

kegiatan desain komunikasi visual, mulai dari pembuatan logo guidelines, maskot 

perusahaan, materi broadcast, hingga desain media sosial dan kebutuhan visual 

lainnya. Proyek-proyek tersebut dikerjakan secara bertahap melalui proses briefing, 

pencarian ide, pembuatan desain, revisi, dan finalisasi, dengan bimbingan dari 

mentor perusahaan. Melalui pengalaman ini, penulis tidak hanya meningkatkan 

kemampuan teknis desain, tetapi juga belajar mengelola waktu, bekerja dalam tim, 

serta beradaptasi dengan budaya kerja profesional. Kegiatan magang ini turut 

memperkaya pemahaman tentang bagaimana desain berperan dalam membentuk 

identitas perusahaan dan mendukung komunikasi internal maupun eksternal. Secara 

keseluruhan, magang di PT Pertamina Drilling Services Indonesia menjadi 

pengalaman yang bermanfaat untuk pengembangan diri dan persiapan karir di 

bidang desain kreatif dan komunikasi visual. 

 

Kata kunci: Magang, Komunikasi, Desain, Media, Branding 
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Internal Branding Design as Communication Strategy 

PT. Pertamina Drilling Services Indonesia 

Maura Nadinea Prasetyana 

ABSTRACT 

 

The three-month Merdeka Belajar Kampus Merdeka (MBKM) internship program 

at PT Pertamina Drilling Services Indonesia (PDSI) provided the author with the 

opportunity to learn directly in the world of work as a Creative Designer Intern in 

the Community Relations division. During the internship, the author was involved 

in various visual communication design activities, ranging from creating brand 

guidelines, company mascots, broadcast materials, to social media designs and 

other visual needs. These projects were carried out in stages through a process of 

briefing, idea searching, design creation, revision, and finalization, with guidance 

from company mentors. Through this experience, the author not only improved his 

technical design skills, but also learned to manage time, work in a team, and adapt 

to a professional work culture. This internship activity also enriched the 

understanding of how design plays a role in shaping a company's identity and 

supporting internal and external communication. Overall, the internship at PT. 

Pertamina Drilling Services Indonesia was a useful experience for self-

development and career preparation in the field of creative design and visual 

communication. 

 

Keywords: Internship, Communication, Design, Media, Branding 
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