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PERANCANGAN WEBSITE E-COMMERCE 

DI PT CLOUT INDONESIA 

 (Willson) 

ABSTRAK 
 

 

PT Clout Indonesia merupakan sebuah perusahaan startup yang bergerak di bidang 

e-commerce sejak tahun 2021. PT Clout Indonesia mengelola berbagai brand yang 

memasarkan produk elektronik, personal care, dan apparel melalui platform 

marketplace seperti Shopee dan TikTokShop, serta aktif memanfaatkan media 

sosial seperti Instagram dan TikTok untuk meningkatkan penjualan dan 

engagement. Selama menjalani program magang, penulis berkesempatan untuk 

mempelajari berbagai aspek dalam dunia e-commerce, khususnya dalam bidang 

marketing communication dan digital marketing. Selain itu, penulis juga 

mengembangkan keterampilan teknis (hardskill) dalam bidang desain grafis dengan 

menggunakan software Adobe Photoshop dan Adobe After Effects untuk membuat 

konten visual yang mendukung strategi pemasaran digital. Pengalaman ini 

memberikan pemahaman praktis mengenai cara kerja industri e-commerce serta 

pentingnya kolaborasi antara desain visual dan strategi pemasaran dalam 

meningkatkan performa penjualan online. 

 

Kata kunci: E-Commerce, Branding, Website 



 

 

viii 
Perancangan Website E-Commerce…, Willson, Universitas Multimedia Nusantara 

 

E-COMMERCE WEBSITE DESIGN AT PT CLOUT INDONESIA 

(Willson) 

ABSTRACT 

 

PT Clout Indonesia is a startup company engaged in e-commerce since 2021. PT 

Clout Indonesia manages various brands that market electronic products, personal 

care, and apparel through marketplace platforms such as Shopee and TikTokShop, 

and actively utilizes social media such as Instagram and TikTok to increase sales 

and engagement. During the internship program, the author had the opportunity to 

learn various aspects of the world of e-commerce, especially in the fields of 

marketing communications and digital marketing. In addition, the author also 

developed technical skills (hard skills) in graphic design using Adobe Photoshop 

and Adobe After Effects software to create visual content that supports digital 

marketing strategies. This experience provides a practical understanding of how 

the e-commerce industry works and the importance of collaboration between visual 

design and marketing strategy in improving online sales performance. 

 

Keywords: E-Commerce, Website, Branding 
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