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PERANCANGAN MEDIA PROMOSI THE GREAT
CLEAROUT SALE DI PT VIVERE MULTI KREASI

(Airell Wishnu Amanta)

ABSTRAK

Program Merdeka Belajar Kampus Merdeka (MBKM) yang diselenggarakan oleh
Universitas Multimedia Nusantara (UMN) merupakan salah satu syarat kelulusan
wajib bagi mahasiswa Fakultas Seni dan Desain (FSD) untuk meraih gelar Sarjana
Desain (S.Ds). Karena memiliki minat di dunia kerja korporat dan keahlian di
bidang desain grafis, penulis memutuskan untuk mengikuti program magang
MBKM sebagai bentuk pemenuhan syarat tersebut. Penulis menjalani magang
selama enam bulan di PT VIVERE Multi Kreasi (VMK), sebuah perusahaan yang
berada di bawah naungan VIVERE Group. Selama menjalani proses magang,
penulis memperoleh banyak pengalaman berharga, mulai dari membuat desain
media promosi dalam bentuk cetak dan digital, hingga ikut terlibat langsung dalam
berbagai acara yang diselenggarakan oleh VIVERE Group. Tentu saja, prosesnya
tidak selalu mulus, penulis juga dihadapkan pada tantangan yang mengharuskan
penulis untuk berkoordinasi dengan atasan dan tim Marketing VMK. Namun,
semua tantangan itu justru membantu penulis mengembangkan kemampuan, baik
dari sisi teknis dalam segi kemampuannya sebagai desainer, maupun dari sisi soft
skill seperti problem solving dan manajemen waktu. Padaakhirnya, penulis berhasil
menyelesaikan proyek “Perancangan Media Promosi The Great Clear Out Sale 80%
Di PT VIVERE Multi Kreasi” dengan lancar. Berkat bimbingan dari supervisor,
Dosen pembimbing, manajer, dan dukungan rekan-rekan kerja magang di VIVERE
Group.

Kata kunci: Desain Promosi, VIVERE Group, Furnitur, The Great Clearout Sale
80%
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THE GREAT CLEAROUT SALE PROMOTIONAL MEDIA
DESIGN AT PT VIVERE MULTI KREAST

(Airell Wishnu Amanta)
ABSTRACT

The Merdeka Belajar Kampus Merdeka (MBKM) program organized by
Universitas Multimedia Nusantara (UMN) is one of the mandatory graduation
requirements for students of the Faculty of Arts and Design (FSD) to obtain a
Bachelor of Design (S.Ds) degree. Having an interest in the corporate world and
expertise in graphic design, the author decided to join the MBKM internship
program as a form of fulfilling this requirement. The author underwent a six-month
internship at PT VIVERE Multi Kreasi (VMK), a company under the VIVERE
Group. During the internship process, the author gained a lot of valuable
experience, from creating promotional media designs in print and digital form, to
being directly involved in various events organized by VIVERE Group. Of course,
the process was not always smooth, the author was also faced with challenges that
required the author to coordinate with superiors and the VMK Marketing team.
However, all of these challenges helped the author develop her skills, both from the
technical side in terms of her abilities as a designer, as well as from the soft skills
such as problem solving and time management. In the end, the author successfully
completed the project “Designing Promotional Media for The Great Clear Out Sale
80% at PT VIVERE Multi Kreasi” smoothly. Thanks to the guidance of supervisors,
lecturers, managers, and the support of fellow interns at VIVERE Group.

Keywords: Promotion Design, VIVERE Group, Furniture, The Great Clearout Sale
80%
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