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PERANCANGAN MEDIA PROMOSI PRODUK RADIO PADA 

PT PANASONIC MANUFACTURING INDONESIA 

 (Rumi Cahaya Nurani) 

ABSTRAK 
 

Magang bersertifikat merupakan salah satu skema unggulan dari program Merdeka 

Belajar Kampus Merdeka (MBKM) yang dirancang untuk memberikan 

pengalaman langsung kepada mahasiswa dalam menghadapi dinamika dunia 

industri. Penulis mengikuti program magang ini selama empat bulan di PT 

Panasonic Manufacturing Indonesia dan ditempatkan sebagai desainer grafis pada 

divisi Creation Center. Selama masa magang, penulis bertanggung jawab dalam 

merancang berbagai kebutuhan visual sebagai bagian dari strategi promosi 

perusahaan, termasuk point of purchase, logo seri produk, dan materi pemasaran 

digital maupun cetak lainnya. Proses kerja diawali dengan koordinasi melalui brief 

meeting bersama tim desain dan supervisor untuk memahami tujuan dan kebutuhan 

proyek. Setelah itu, penulis menyusun moodboard, konsep desain awal, dan 

beberapa alternatif rancangan yang kemudian dikaji bersama pihak supervisor dan 

tim pemasaran (PGI). Revisi dilakukan berdasarkan masukan yang diterima 

sebelum rancangan disetujui dan difinalisasi untuk produksi. Pengalaman ini 

memberikan penulis pemahaman komprehensif mengenai alur kerja profesional, 

meningkatkan kemampuan teknis dalam bidang desain grafis, memperkuat 

keterampilan komunikasi visual, serta menambah wawasan mengenai praktik 

desain dalam lingkungan industri manufaktur. 

 

Kata kunci: Magang, Desainer Grafis, Promosi, Industri, Manufaktur 
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DESIGNING PROMOTIONAL MEDIA FOR RADIO PRODUCT 

AT PT PANASONIC MANUFACTURING INDONESIA 

(Rumi Cahaya Nurani) 

ABSTRACT 

 

The certified internship program is one of the flagship schemes of the Merdeka 

Belajar Kampus Merdeka (MBKM) initiative, designed to provide students with 

hands-on experience in navigating the dynamics of the professional industry. The 

author undertook a four-month internship at PT Panasonic Manufacturing 

Indonesia, serving as a graphic designer in the Creation Center division. During 

the internship, the author was responsible for designing various visual materials as 

part of the company’s promotional strategy, including point of purchase, displays, 

product series logos, and both digital and print marketing materials. The workflow 

began with coordination through brief meetings involving the design team and 

supervisor to understand the project’s objectives and requirements. Subsequently, 

the author developed moodboards, initial design concepts, and multiple design 

alternatives, which were reviewed collaboratively with the supervisor and the 

Product Group Indonesia (PGI) marketing team. Revisions were made based on 

feedback before the designs were finalized and sent to production. This internship 

experience enabled the author to gain comprehensive insights into professional 

workflows, enhance technical skills in graphic design, improve visual 

communication abilities, and broaden understanding of design practices within a 

manufacturing industry context. 

 

Keywords: Intership, Graphic Designer, Promotion, Industry, Manufacturing 
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