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ABSTRAK

Laporan ini disusun sebagai bentuk pertanggungjawaban dan dokumentasi
atas pelaksanaan kegiatan magang yang penulis lakukan di Maha Muda
Creative selama enam bulan sebagai Marketing Intern dalam program
Merdeka Belajar Kampus Merdeka (MBKM). Pemilihan Maha Muda
Creative sebagai tempat magang didasarkan pada minat penulis terhadap
dunia industri kreatif dan keinginan untuk mengembangkan kemampuan di
bidang pemasaran digital, khususnya dalam pengelolaan media sosial dan
strategi komunikasi merek. Selama pelaksanaan magang, penulis menghadapi
beberapa kendala seperti keterbatasan pengalaman dalam menyusun strategi
konten yang sesuai dengan karakter klien, serta tantangan komunikasi dalam
kerja tim lintas divisi. Namun, melalui bimbingan dari mentor, diskusi tim,
serta proses trial and error, penulis mampu beradaptasi dan memberikan
kontribusi terhadap proyek yang dikerjakan, seperti pembuatan konten sosial
media, riset kompetitor, hingga penyusunan presentasi strategi branding.
Laporan ini diharapkan dapat memberikan gambaran mengenai proses
pembelajaran, pencapaian, serta pengembangan diri yang penulis alami
selama menjalani magang di Maha Muda Creative.

Kata kunci: Marketing Intern, Media Sosial, Industri Kreatif, Agensi
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THE ROLE OF MARKETING INTERN IN OPTIMIZING

SOCIAL MEDIA CONTENT AT MAHA MUDA CREATIVE

(Angel Juliana)

ABSTRACT (English)

This report serves as a form of accountability and documentation of the
internship activities carried out by the author over a six-month period as a
Marketing Intern at Maha Muda Creative, as part of the Merdeka Belajar
Kampus Merdeka (MBKM) program. The decision to intern at Maha Muda
Creative was based on the author's interest in the creative industry and the
desire to develop skills in digital marketing, particularly in social media
management and brand communication strategies. During the internship, the
author faced several challenges, such as limited experience in developing
content strategies aligned with each client’s brand identity and
communication barriers within cross-functional teams. However, through
guidance from mentors, team discussions, and trial-and-error processes, the

author was able to adapt and contribute to various projects, including social
media content creation, competitor research, and branding strategy

presentations. This report aims to provide insights into the learning process,

accomplishments, and personal growth experienced by the author throughout

the internship at Maha Muda Creative.

Keywords: Marketing Intern, Social Media, Creative Industry, Agency
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