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ABSTRAK

Laporan ini disusun sebagai bentuk pertanggungjawaban dan dokumentasi 
atas pelaksanaan kegiatan magang yang penulis lakukan di Maha Muda 
Creative selama enam bulan sebagai Marketing Intern dalam program 
Merdeka Belajar Kampus Merdeka (MBKM). Pemilihan Maha Muda 
Creative sebagai tempat magang didasarkan pada minat penulis terhadap 
dunia industri kreatif dan keinginan untuk mengembangkan kemampuan di 
bidang pemasaran digital, khususnya dalam pengelolaan media sosial dan 
strategi komunikasi merek. Selama pelaksanaan magang, penulis menghadapi 
beberapa kendala seperti keterbatasan pengalaman dalam menyusun strategi 
konten yang sesuai dengan karakter klien, serta tantangan komunikasi dalam 
kerja tim lintas divisi. Namun, melalui bimbingan dari mentor, diskusi tim, 
serta proses trial and error, penulis mampu beradaptasi dan memberikan 
kontribusi terhadap proyek yang dikerjakan, seperti pembuatan konten sosial 
media, riset kompetitor, hingga penyusunan presentasi strategi branding. 
Laporan ini diharapkan dapat memberikan gambaran mengenai proses 
pembelajaran, pencapaian, serta pengembangan diri yang penulis alami 
selama menjalani magang di Maha Muda Creative.

Kata kunci: Marketing Intern, Media Sosial, Industri Kreatif, Agensi



ix
Peran Marketing Intern dalam Angel Juliana, Universitas Multimedia Nusantara

THE ROLE OF MARKETING INTERN IN OPTIMIZING 
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(Angel Juliana)

ABSTRACT (English)

This report serves as a form of accountability and documentation of the 
internship activities carried out by the author over a six-month period as a 
Marketing Intern at Maha Muda Creative, as part of the Merdeka Belajar 
Kampus Merdeka (MBKM) program. The decision to intern at Maha Muda 
Creative was based on the author's interest in the creative industry and the 
desire to develop skills in digital marketing, particularly in social media 
management and brand communication strategies. During the internship, the 
author faced several challenges, such as limited experience in developing 

communication barriers within cross-functional teams. However, through 
guidance from mentors, team discussions, and trial-and-error processes, the 
author was able to adapt and contribute to various projects, including social 
media content creation, competitor research, and branding strategy 
presentations. This report aims to provide insights into the learning process, 
accomplishments, and personal growth experienced by the author throughout 
the internship at Maha Muda Creative.

Keywords: Marketing Intern, Social Media, Creative Industry, Agency



x
Peran Marketing Intern dalam Angel Juliana, Universitas Multimedia Nusantara

DAFTAR ISI

HALAMAN PERNYATAAN TIDAK PLAGIAT ............................................. ii

HALAMAN PERSETUJUAN ............................................................................ iii

HALAMAN PENGESAHAN .............................................................................. iv

HALAMAN PERSETUJUAN PUBLIKASI KARYA ILMIAH UNTUK 
KEPENTINGAN AKADEMIS ............................................................................ v

KATA PENGANTAR .......................................................................................... vi

ABSTRAK .......................................................................................................... viii

ABSTRACT (English)........................................................................................... ix

DAFTAR ISI.......................................................................................................... x

DAFTAR TABEL ................................................................................................ xi

DAFTAR GAMBAR ........................................................................................... xii

DAFTAR LAMPIRAN ...................................................................................... xiii

BAB I  PENDAHULUAN ..................................................................................... 1

1.1 Latar Belakang ............................................................................................ 1

1.2 Maksud dan Tujuan Kerja Magang .......................................................... 4

1.3 Waktu dan Prosedur Pelaksanaan Kerja Magang .................................. 6

BAB II  GAMBARAN UMUM PERUSAHAAN ............................................... 8

2.1. Sejarah Singkat Perusahaan ..................................................................... 8

2.1.1 Visi Misi ............................................................................................... 12

2.2 Struktur Organisasi Perusahaan ............................................................. 13

BAB III  PELAKSANAAN KERJA MAGANG .............................................. 16

3.1 Kedudukan dan Koordinasi ..................................................................... 16

3.2 Tugas dan Uraian Kerja Magang ............................................................ 17

3.3 Kendala yang Ditemukan ......................................................................... 49

3.4 Solusi atas Kendala yang Ditemukan ...................................................... 50

BAB IV  SIMPULAN DAN SARAN ................................................................. 52

4.1 Simpulan..................................................................................................... 52

4.2 Saran........................................................................................................... 53

DAFTAR PUSTAKA .......................................................................................... 56

DAFTAR LAMPIRAN ....................................................................................... 57



xi
Peran Marketing Intern dalam Angel Juliana, Universitas Multimedia Nusantara

DAFTAR TABEL
Tabel 3.1 Struktur Koordinasi Kerja 18



xii
Peran Marketing Intern dalam Angel Juliana, Universitas Multimedia Nusantara

DAFTAR GAMBAR

Gambar 1.1 Countries with the largest TikTok audience as of February 2025  3
Gambar 2.1 Logo Maha Muda Creative 9
Gambar 2.2 Kantor Maha Muda Creative 11
Gambar 2.3 Struktur Organisasi Maha Muda Creative 13
Gambar 3.1 Struktur Organisasi Magang 17
Gambar 3.2 Pembuatan Ide Konten Tiktok dan Instagram 21
Gambar 3.3 Mengelola Konten Tiktok 23
Gambar 3.4 Proses Pengeditan Konten di Capcut 24
Gambar 3.5 Mengevaluasi Performa Konten di Tiktok 27
Gambar 3.6 Data Brand yang Butuh Agency 29
Gambar 3.7 Approach Brand melalui Whatsapp 31
Gambar 3.8 Approach Brand melalui Instagram 31
Gambar 3.9 Approach Brand melalui Email 32
Gambar 3.10 Hasil Konten Workshop Maha Muda X Prudential 33
Gambar 3.11 Data Klien Maha Muda X Prudential 34
Gambar 3.12 Proses Pengambilan Footage Workshop Maha Muda X Prudential 34
Gambar 3.13 Briefing Desain Konten Instagram 36
Gambar 3.14 Hasil Briefing untuk Konten Carousel Instagram 36
Gambar 3.15 Menjadwalkan Meeting Klien 38
Gambar 3.16 Wordingan untuk Approach Sponsor 39
Gambar 3.17 Data Sponsor dan Kontak PIC 39
Gambar 3.18 Approach Sponsor Melalui Email 40
Gambar 3.19 List Data KOL untuk Acara Sour Sally 42
Gambar 3.20 Customer Activity untuk Acara Sour Sally 42
Gambar 3.21 Meeting Project Sour Sally 43
Gambar 3.22 Proses Pengambilan Footage Tunas Bangsa 45
Gambar 3.23 Briefing Konten Tunas Bangsa 46
Gambar 3.24 Jadwal Posting Konten Tunas Bangsa 46
Gambar 3.25 Diskusi Referensi Konten Pitching Orang Tua (API) 48
Gambar 3.26 Proses Pembuatan Konten Pitching Orang Tua (API) 48
Gambar 3.27 Hasil Konten Pitching Orang Tua (API) 49



xiii
Peran Marketing Intern dalam Angel Juliana, Universitas Multimedia Nusantara

DAFTAR LAMPIRAN

Lampiran A Surat Pengantar MBKM - MBKM 01         57

Lampiran B Kartu MBKM - MBKM 02          58

Lampiran C Daily Task MBKM - MBKM 03         59

Lampiran D Lembar Verifikasi Laporan MBKM - MBKM 04         76

Lampiran E Form Bimbingan Internship Report         77 

Lampiran F Surat Penerimaan MBKM (LoA)         78

Lampiran G Pengecekan Hasil Turnitin         79

Lampiran H Semua hasil karya tugas yang dilakukan selama MBKM         83


