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PERAN STRATEGI DIGITAL MARKETING DALAM 

MENINGKATKAN KETERTARIKAN KONSUMEN DI PT 

PERIPLUS BOOKINDO  

(Alexander Daniel Cahyadi Mogo) 

ABSTRAK 

 Laporan ini disusun berdasarkan kegiatan magang yang dilaksanakan oleh 

penulis di PT Periplus Bookindo, sebuah perusahaan ritel buku impor dengan 

jaringan luas di Indonesia. Pemilihan Periplus sebagai tempat magang didasarkan 

pada relevansi antara bidang usaha perusahaan dengan minat dan konsentrasi studi 

penulis di bidang manajemen pemasaran, khususnya digital marketing. Melalui 

program Merdeka Belajar Kampus Merdeka (MBKM), penulis memperoleh 

kesempatan untuk mengaplikasikan teori yang telah dipelajari di bangku kuliah ke 

dalam praktik kerja nyata di industri ritel. 

 Selama menjalani magang, penulis ditempatkan di divisi E-Commerce 

sebagai Digital Marketing Intern dengan tugas utama mengelola media sosial, 

website, marketplace, serta pembuatan konten. Selain itu, penulis juga terlibat 

dalam kegiatan customer service yang memberikan pengalaman langsung 

mengenai operasional perusahaan. Proses magang ini memperkaya pemahaman 

penulis terkait strategi digital marketing yang efektif, tantangan yang dihadapi 

perusahaan, dan pentingnya koordinasi lintas divisi dalam menjalankan kegiatan 

pemasaran. 

 Secara keseluruhan, kegiatan magang ini memberikan pengalaman yang 

sangat berharga dalam pengembangan keterampilan teknis dan non-teknis di bidang 

digital marketing. Penulis mendapatkan pemahaman lebih dalam mengenai 

dinamika industri retail, serta mampu membangun koneksi profesional yang 

mendukung perkembangan karier di masa depan. 

 

Kata kunci: digital marketing, strategi pemasaran, e-commerce, customer service, 

ritel buku impor. 
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THE ROLE OF DIGITAL MARKETING STRATEGIES IN 

ENHANCING CONSUMER ENGAGEMENT AT PT PERIPLUS 

BOOKINDO 

(Alexander Daniel Cahyadi Mogo) 

ABSTRACT 

This report is based on the internship program undertaken by the author at 

PT Periplus Bookindo, a retail company specializing in imported books with an 

extensive network across Indonesia. The selection of Periplus as the internship site 

was due to the alignment between the company's business field and the author's 

academic interest and concentration in marketing management, particularly digital 

marketing. Through the Merdeka Belajar Kampus Merdeka (MBKM) program, the 

author had the opportunity to apply theoretical knowledge gained in university into 

real-world practices within the retail industry. 

During the internship, the author was placed in the E-Commerce division 

as a Digital Marketing Intern with main responsibilities including managing social 

media platforms, the website, online marketplaces, and content creation. In 

addition, the author was also involved in customer service activities, which 

provided direct experience of the company’s operational processes. This internship 

experience enriched the author's understanding of effective digital marketing 

strategies, challenges faced by the company, and the importance of cross-

departmental coordination in executing marketing activities. 

Overall, the internship provided highly valuable experience in developing 

both technical and non-technical skills in digital marketing. The author gained 

deeper insights into the dynamics of the retail industry and successfully built 

professional connections that will support future career development. 

Keywords: digital Marketing, marketing Strategy, e-commerce, customer service, 

imported book retail. 
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