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AKTIVITAS SOSIAL MEDIA MARKETING PADA PT MITRA 

ANUGERAH PRATAMA SEJAHTERA 

Alezzandro Lorenso 

 

ABSTRAK 

Laporan magang ini membahas pengalaman penulis selama menjalani program 

magang di PT Mitra Anugerah Pratama Sejahtera dengan fokus pada penerapan 

strategi pemasaran digital, khususnya dalam content marketing dan pengelolaan 

media sosial. Selama magang, penulis terlibat dalam berbagai aktivitas mulai dari 

perencanaan strategi, pembuatan konten kreatif, hingga evaluasi hasil kampanye 

digital. Kendala yang dihadapi meliputi keterbatasan sumber daya manusia, 

infrastruktur teknologi, dan anggaran pemasaran yang terbatas, yang kemudian 

diatasi melalui peningkatan kapasitas SDM, pengembangan teknologi, serta 

optimalisasi anggaran dan strategi. Pengalaman ini memberikan pemahaman 

praktis tentang tantangan dan solusi dalam pemasaran digital serta kontribusi nyata 

terhadap peningkatan brand awareness perusahaan. Laporan ini diharapkan 

menjadi referensi bagi pengembangan pemasaran digital perusahaan dan 

pembelajaran bagi mahasiswa. 

Kata kunci: magang, pemasaran digital, content marketing, media sosial, strategi 

pemasaran. 
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SOCIAL MEDIA MARKETING ACTIVITIES AT PT MITRA 

ANUGERAH PRATAMA SEJAHTERA 

Alezzandro Lorenso 

 

ABSTRACT 

This internship report presents the practical experience gained during an 

internship at PT Mitra Anugerah Pratama Sejahtera, focusing on the application 

of digital marketing strategies, particularly in content marketing and social media 

management. Throughout the internship, the author was involved in planning, 

creating, and evaluating digital marketing campaigns, while also addressing real-

world challenges such as limited resources, technological constraints, and the need 

for effective team collaboration. By actively participating in the execution of 

content strategies and digital promotions, the internship provided valuable insights 

into the impact of digital marketing on brand awareness and customer engagement. 

The experience enhanced the author’s professional skills, adaptability, and 

understanding of the dynamic nature of the digital marketing industry. This report 

aims to serve as a reference for future interns and as an evaluation tool for the 

company’s ongoing digital marketing development. 

Keywords: internship, digital marketing, content marketing, social media, strategy 
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