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PERAN MARKETING INTERN DALAM DIVISI MARKETING
GERMANY BRILLIANT SANITARYWARE

Tara Puspita

ABSTRAK

Pesatnya pertumbuhan industri konstruksi dan properti di Indonesia turut
mendorong meningkatnya kebutuhan terhadap produk sanitary, termasuk
mendorong kompetisi antar brand untuk menerapkan strategi pemasaran yang
lebih efektif. Laporan magang ini disusun berdasarkan pengalaman peserta
magang sebagai Marketing Intern di divisi Marketing Germany Brilliant
Sanitaryware (GB), sebuah perusahaan lokal yang bergerak di bidang
perlengkapan kamar mandi dan dapur. Tujuan dari pelaksanaan magang ini adalah
untuk mengimplementasikan pengetahuan yang telah diperoleh selama masa
perkuliahan, terutama di bidang komunikasi pemasaran. peserta magang terlibat
dalam berbagai aktivitas seperti kolaborasi dengan Key Opinion Leader (KOL),
pengelolaan iklan berbayar melalui akun Instagram media lokal, pelaksanaan
event pameran, serta koordinasi program Corporate Social Responsibility (CSR).
Konsep yang digunakan dalam laporan ini mengacu pada konsep promotion mix
menurut Kotler dan Armstrong (2018), yang mencakup advertising, sales
promotion, public relations, personal selling, dan direct & digital marketing.
Kendala yang dihadapi selama magang mencakup keterbatasan wewenang dalam
proses negosiasi serta minimnya pengalaman teknis dalam pelaksanaan event.
Namun, melalui pendekatan proaktif dan kolaboratif, peserta magang berhasil
beradaptasi dan memberikan kontribusi nyata dalam strategi pemasaran Germany
Brilliant.

Kata kunci: Komunikasi Pemasaran, Promotion Mix, Digital Marketing
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PERAN MARKETING INTERN DALAM DIVISI MARKETING
GERMANY BRILLIANT SANITARYWARE

Tara Puspita

ABSTRACT

The rapid growth of the construction and property industries in Indonesia has
driven an increased demand for sanitary products, as well as heightened
competition among brands to implement more effective marketing strategies. This
internship report is based on the author's experience as a Marketing Intern in the
Marketing Division of Germany Brilliant Sanitaryware (GB), a local company
specializing in bathroom and kitchen fixtures. The purpose of this internship was
to implement the knowledge gained during university, particularly in the field of
marketing communication. The author was involved in various activities such as
collaborating with Key Opinion Leaders (KOLs), managing paid advertisements
through local Instagram media accounts, executing exhibition events, and
coordinating the company s Corporate Social Responsibility (CSR) program. The
theoretical foundation of this report refers to the promotion mix concept by Kotler
and Armstrong (2018), which includes advertising, sales promotion, public
relations, personal selling, and direct & digital marketing. The challenges faced
during the internship included limited authority in negotiation processes and a
lack of technical experience in event execution. However, through a proactive and
collaborative approach, the author successfully adapted and made meaningful
contributions to Germany Brilliant s marketing strategy.

Keywords: Marketing Commmunication, Promotion Mix, Digital Marketing
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