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AKTIVITAS DIGITAL STRATEGIST INTERN PADA PT
BRAND MEDIA INDONESIA (BMI)

Margaretta

ABSTRAK

Pertumbuhan industri periklanan digital dalam satu dekade terakhir telah
mendorong perusahaan untuk memanfaatkan media sosial sebagai platform utama
strategi komunikasi. Perubahan perilaku konsumen dan meningkatnya penggunaan
media sosial menjadi dasar bagi perusahaan untuk mengembangkan pendekatan
pemasaran yang lebih relevan dan interaktif. Laporan ini disusun berdasarkan
pengalaman magang di PT Brand Media Indonesia (BMI), perusahaan yang
bergerak di bidang Integrated Media Management dan melayani berbagai klien
besar seperti British Petroleum (bp) Indonesia dan Jakarta E-Prix 2025. Penulis
menjalani peran sebagai Digital Strategist Intern dengan tugas merancang editorial
plan, menyusun content brief, mengelola media sosial klien, serta melakukan
reporting performa konten digital. Aktivitas ini dilaksanakan selama 640 jam dan
mengimplementasikan teori dari mata kuliah Social Media and Mobile Marketing,
Art, Copywriting & Creative Strategy, Digital Strategic Communication & Data
Analytics, dan Communication & Personal Relationship. Tantangan utama yang
dihadapi adalah perbedaan antara konsep yang dipelajari oleh penulis di
perkuliahan dengan praktik kerja magang yang menuntut standar ketat dari brand
guideline dan ekspektasi klien. Hasil dari kerja magang ini menunjukkan
pentingnya adaptasi, kolaborasi bersama tim, serta ketelitian dalam penyusunan
strategi konten digital untuk membangun engagement yang efektif dengan audiens.

Kata kunci: Digital Strategist, Media Sosial, Strategi Konten, Content Brief,

Brand Media Indonesia
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ACTIVITIES OF A DIGITAL STRATEGIST INTERN AT PT
BRAND MEDIA INDONESIA (BMI)

Margaretta

ABSTRACT

The growth of the digital advertising industry over the past decade has encouraged
companies to utilize social media as the main platform for communication
strategies. Changes in consumer behavior and the increasing use of social media
have led companies to develop more relevant and interactive marketing
approaches. This report is based on an internship experience at PT Brand Media
Indonesia (BMI), a company engaged in Integrated Media Management and
serving major clients such as British Petroleum (bp) Indonesia and Jakarta E-Prix
2025. The author worked as a Digital Strategist Intern, responsible for creating
editorial plans, developing content briefs, managing clients’' social media
platforms, and reporting digital content performance. This 640-hour internship
applied theoretical knowledge from courses such as Social Media and Mobile
Marketing, Art, Copywriting & Creative Strategy, Digital Strategic
Communication & Data Analytics, and Communication & Personal Relationship.
The main challenge faced was the gap between the concepts the author learned in
university and the demands of the internship, which required strict adherence to
brand guidelines and client expectations. The outcomes of this internship highlight
the importance of adaptability, teamwork, and attention to detail in developing
digital content strategies that effectively engage the audience.

Keywords: Digital Strategist, Social Media, Content Strategy, Content Brief,
Brand Media Indonesia
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