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AKTIVITAS CORPORATE MARKETING
DI VIVERE GROUP

(Joy Johar Hamri)

ABSTRAK

Industri furnitur dan desain interior di Indonesia mengalami pertumbuhan
signifikan seiring meningkatnya permintaan konsumen terhadap produk
yang estetis, fungsional, dan berkelanjutan. Laporan ini disusun berdasarkan
kegiatan praktik kerja lapangan yang penulis lakukan selama enam bulan
(16 Januari—16 Juli 2025) sebagai Corporate Marketing Intern di VIVERE
Group, perusahaan yang bergerak di bidang furnitur, desain interior, dan
solusi ruang tinggal dan kerja. Selama masa magang, penulis terlibat dalam
berbagai aktivitas seperti perencanaan konten media sosial, editorial
planning, pencatatan notulensi rapat, pelaksanaan event, serta pengelolaan
corporate gift. Penulis juga menghadapi tantangan dalam memahami istilah
teknis industri dan menyelaraskan ide konten dengan identitas visual brand,
yang diatasi melalui riset mandiri, diskusi rutin dengan tim, serta kolaborasi
dengan divisi desain dan komunikasi. Hasil dari pengalaman ini
menunjukkan pentingnya kolaborasi lintas divisi dalam membangun strategi
komunikasi yang efektif dan konsisten. Berdasarkan temuan selama praktik
kerja, penulis merekomendasikan agar VIVERE meningkatkan variasi dan
kreativitas konten media sosial melalui rubrik edukatif seperti “Tips
Interior” dan “Behind the Design”, menambahkan elemen interaktif seperti
polling atau kuis, serta mengembangkan kampanye tematik dan kolaborasi
dengan micro-influencer guna memperluas jangkauan audiens dan
memperkuat brand awareness.

Kata kunci: branding, corporate marketing, industri furnitur, komuikasi
organisasi, strategi konten, VIVERE Group.
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CORPORATE MARKETING INTERN

ACTIVITIES AT VIVERE GROUP
(Joy Johar Hamri)

ABSTRACT (English)

The furniture and interior design industry in Indonesia has experienced
significant growth, driven by increasing consumer demand for aesthetically
pleasing, functional, and sustainable products. This report is based on a six-
month internship (16 January—16 July 2025) undertaken by the author as a
Corporate Marketing Intern at VIVERE Group, a company engaged in
furniture manufacturing, interior design, and space solutions for living and
working environments. During the internship, the author was involved in
various activities including social media content planning, editorial
planning, meeting minute documentation, event execution, and corporate
gift management. Challenges encountered included understanding technical
industry terms and aligning content ideas with the brand’s visual identity.
These were addressed through independent research, regular discussions
with the team, and close collaboration with the design and communication
divisions. The experience highlighted the importance of cross-departmental
collaboration in building effective and consistent communication strategies.
Based on the internship findings, it is recommended that VIVERE enhances
the variety and creativity of its social media content by introducing
educational segments such as “Interior Tips” and “Behind the Design,”
incorporating interactive elements like polls or quizzes, and developing
thematic campaigns and collaborations with micro-influencers to expand
audience reach and strengthen brand awareness.

Keywords: branding, corporate marketing, furniture industry,
organizational communication, content strategy, VIVERE Group.
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