DAFTAR PUSTAKA

Bly, R. W. (2020). The Copywriter's Handbook: A Step-By-Step Guide To Writing
Copy That Sells (4th Edition) (4th ed.). St. Martin's Publishing Group.

Donnolo, M. (2017). Essential account planning: 5 keys for helping your sales team
drive revenue. Association for Talent Development.

Edwards, J. (2019). Copywriting Secrets: How Everyone Can Use The Power of
Words to Get More Clicks, Sales, and Profits... No Matter What You Sell or
Who You Sell it to! Author Academy Elite.

Edwards, R. (2016). How to Write Copy that Sells: The Step-ByStep System For
More Sales, to More Customers, More Often. Morgan James Publishing.

Faridy, N., Syaputra, H., Eldon, M., Sangadah, H. A., Waskita, G. S., Mulyati,
Ashari, D. R. W., Ridwan, R., Azizah, N., Noerhatini, P., Jannah, M.,
Ikraman, Ardhiansyah, Chakim, M. H. R., Hakim, A. D. L. L. A., Nasution,
I. A., Annas, M., Susanto, S., Rachmadi, K. R., & Tiawulandari, A. R.
(2025). Strategi Pemasaran Digital. PT Sada Kurnia Pustaka.

Gosta, D. R. (2024, November 7). Ekonomi Digital Indonesia Tahun Ini Tembus
Rp 1.420 Triliun. CNBC Indonesia.
https://www.cnbcindonesia.com/tech/20241107115208-37-
586406/ekonomi-digital-indonesia-tahun-ini-tembus-rp-1420-triliun

Gupta, K. (2020). Content writing handbook: A practical crash course to write
30+ content types & earn online. Henry Harvin

Hasniaty, Harto, B., Wirawan Istiono, Munawar, Z., Waworuntu, A., Hapsari, M.
T., Pasaribu, J. S., Ma'sum, H., Gustini, L. K., Rengganawati, H., Anggoro,
D., Rukmana, A. Y., & Permana, A. A. (2023). Social Media Marketing. PT
Global Eksekutif Teknologi.

Hoechlin, N. (2018). The Ultimate Copywriting Guide for Beginners to Advanced.
JNR Publishing Group.

Kementerian Komunikasi Dan Digital Republik Indonesia. (n.d.). Transformasi
digital: = FEkonomi  digital  https://www.komdigi.go.id/transformasi-
digital/ekonomi-digital

Lisnawati, Y. (2024). Salvo Masuk Daftar Top 10 Creative Agencies Indonesia
versi MMA Global. Liputan6.
https://www.liputan6.com/citizen6/read/5705086/salvo-masuk-daftar-top-
10-creative-agencies-indonesia-versi-mma-global ?page=3

35

Aktivitas Content Writer ..., Jehezkiel Immanuel, Universitas Multimedia Nusantara


https://www.cnbcindonesia.com/tech/20241107115208-37-586406/ekonomi-digital-indonesia-tahun-ini-tembus-rp-1420-triliun
https://www.cnbcindonesia.com/tech/20241107115208-37-586406/ekonomi-digital-indonesia-tahun-ini-tembus-rp-1420-triliun
https://www.komdigi.go.id/transformasi-digital/ekonomi-digital
https://www.komdigi.go.id/transformasi-digital/ekonomi-digital
https://www.liputan6.com/citizen6/read/5705086/salvo-masuk-daftar-top-10-creative-agencies-indonesia-versi-mma-global?page=3
https://www.liputan6.com/citizen6/read/5705086/salvo-masuk-daftar-top-10-creative-agencies-indonesia-versi-mma-global?page=3

Malsen, A. (2015). Persuasive Copywriting: Using psychology to influence engage
and sell. Kogan Page.

Nahai, N. (2017). Webs of Influence: The Pyschology of Online Persuasion.
Pearson.

Pandawa Digital. (2025). Digital marketing in Indonesia.
https://pandawadigital.com/

Sari, D. K., Pebrianggara, A., & Oectarjo, M. (2021). Buku Ajar DIGITAL
MARKETING. UMSIDA PRESS.

Zachlod, C., & Peter, M. K. (2021). The Social Media Monitoring Process and its
Role in Social Media Strategy Development. The Social Media Monitoring

Process and its Role in Social Media Strategy Development. Springer.
https://doi.org/10.1007/978-3-030-76520-0 16

36

Aktivitas Content Writer ..., Jehezkiel Immanuel, Universitas Multimedia Nusantara


https://pandawadigital.com/
https://doi.org/10.1007/978-3-030-76520-0_16

