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ABSTRAK

Industri kecantikan saat ini mengalami pertumbuhan pesat, terutama pada produk
perawatan berbahan alami yang semakin diminati konsumen karena dinilai lebih
aman dan ramah lingkungan. PT Ree Derma International hadir sebagai salah satu
brand lokal yang fokus pada perawatan rambut alami dan berkelanjutan. Penulis
menjalani praktik kerja magang sebagai content creator di perusahaan tersebut,
tepatnya di divisi kreatif, sejak Maret hingga Juni 2025. Tujuan dari magang ini
adalah untuk menambah pengalaman dan keterampilan di bidang content creation
serta memahami praktik kerja nyata dalam industri digital marketing. Selama
magang, penulis terlibat dalam pembuatan konten media sosial dan berhasil
mengembangkan kemampuan seperti copywriting, desain visual, manajemen
konten, serta keterampilan komunikasi dan pemecahan masalah. Sebagai
kesimpulan, kegiatan magang ini memberikan wawasan praktis yang sangat relevan
dengan bidang studi dan minat penulis, sekaligus memperkuat kesiapan
menghadapi dunia kerja. Penulis menyarankan agar perusahaan mengadakan sesi
sharing session internal secara berkala yang membahas update tren media sosial
dan kontribusi bisa berlangsung lebih optimal sejak awal.

Kata kunci: Content Creator, Digital Marketing, Industri Kreatif, PT. Ree Derma
International
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THE ROLE OF CONTENT CREATOR AT PT. REE DERMA

INTERNATIONAL

(Jeneva Calista)

ABSTRACT (English)

The beauty industry is currently experiencing rapid growth, particularly in the
segment of natural-based personal care products, which are increasingly favored
by consumers for being safer and more environmentally friendly. PT Ree Derma
International has emerged as a local brand that focuses on sustainable and natural
hair care. The author completed an internship as a content creator in the
company’s creative division from March to June 2025. The purpose of this
internship was to gain practical experience and enhance skills in content creation
while understanding real-world workflows in the digital marketing industry.
During the internship, the author was involved in producing social media content
and successfully developed key competencies such as copywriting, visual design,
content management, communication, and problem-solving. In conclusion, this
internship provided valuable insights that are highly relevant to the author’s
academic background and personal interests, while also strengthening professional
readiness. The author recommends the company hold regular internal sharing
sessions to discuss updates on social media trends, enabling interns to contribute
more effectively from the beginning

Keywords: Content Creator, Digital Marketing, Creative Industry, PT. Ree Derma
International
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