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KONTEN DI PT JAKARTA PROPERTINDO (PERSERODA) 
 

 Amelia Fathjria Anugrah Akbar 
 

ABSTRAK 

 

Pemilihan PT Jakarta Propertindo (Perseroda) sebagai tempat magang 
dilatarbelakangi oleh pentingnya peran strategi komunikasi digital dalam 
memperkuat citra perusahaan dan keterlibatan audiens, khususnya pada sektor 
properti dan infrastruktur. Magang ini bertujuan untuk memahami alur kerja 
seorang Content Creator serta mengimplementasikan manajemen konten digital di 
dunia industri yang sesungguhnya. Posisi magang berada dalam unit Corporate 
Communication di bawah Divisi Corporate Secretary. Tugas utama mencakup 
seluruh tahapan manajemen konten, yakni perencanaan, produksi, hingga distribusi 
konten ke media sosial perusahaan menggunakan Meta Business Suite. Praktik 
kerja ini mengintegrasikan teori dari mata kuliah seperti Social Media & Mobile 
Marketing Strategy dan Creative Media Production ke dalam aktivitas nyata seperti 
dokumentasi kegiatan perusahaan, perancangan visual, penyuntingan video dengan 
CapCut Pro, serta penyusunan content plan berdasarkan content pillar perusahaan. 
Kendala utama dalam proses magang adalah tidak adanya sistem evaluasi performa 
konten yang terstruktur serta keterbatasan dalam sarana produksi. Solusi yang 
dilakukan adalah dengan studi mandiri terhadap tren media sosial, diskusi dengan 
mentor, serta eksplorasi tools desain dan editing. Dari pengalaman ini dapat 
disimpulkan bahwa peran Content Creator tidak hanya menuntut kreativitas dan 
keterampilan teknis, tetapi juga pemahaman terhadap strategi komunikasi 
perusahaan agar dapat menciptakan konten yang relevan, kredibel, dan memperkuat 
citra institusi secara menyeluruh. 
 
 

Kata kunci: content creator, manajemen konten digital, strategi komunikasi, 
media sosial, komunikasi perusahaan 
 

 

 

 

 

 



 
 

viii 
Peran Content Creator..., Amelia Fathjria Anugrah Akbar, Universitas Multimedia Nusantara 

THE ROLE OF A CONTENT CREATOR IN CONTENT 

MANAGEMENT AT PT JAKARTA PROPERTINDO 

(PERSERODA) 

 

 Amelia Fathjria Anugrah Akbar 
 

ABSTRACT 
 

The selection of PT Jakarta Propertindo (Perseroda) as an internship location was 
based on the increasing importance of digital communication strategies in 
strengthening corporate image and audience engagement, especially within the 
property and infrastructure sectors. This internship aimed to gain a comprehensive 
understanding of the workflow of a Content Creator and to implement effective 
digital content management aligned with industry standards. The internship was 
conducted under the Corporate Communication unit of the Corporate Secretary 
Division. Main responsibilities included executing the full cycle of content 
management planning, production, and distribution particularly for the company’s 
social media platforms using Meta Business Suite. This practical experience 
allowed for the integration of academic knowledge from courses such as Social 
Media & Mobile Marketing Strategy and Creative Media Production into real 
industry practices, including visual documentation of corporate events, content 
planning based on company content pillars, video editing using CapCut Pro, and 
visual design using Canva and Figma. The main challenges encountered were the 
absence of a structured content performance evaluation system and limited 
production resources. Solutions were carried out through self-directed learning of 
social media trends, regular discussions with mentors, and the creative use of 
digital tools. This internship concluded that the role of a Content Creator goes 
beyond technical skills—it demands creativity, strategic thinking, and a deep 
understanding of corporate communication to produce relevant, credible, and 
impactful content that supports the company’s public image. 
 

Keywords: content creator, digital content management, communication strategy, 

social media, corporate communication 
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