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PERAN DIGITAL MARKETING 

DI KOPCUS DIGITAL 

 
Clara Stephanie Magdalene Watulingas 

 

 

ABSTRAK 

 

 

Program magang ini dilaksanakan di Kopcus Digital Korea untuk mengaplikasikan 

konsep digital marketing communication secara langsung di lingkungan kerja 

agency. Pemagang bertugas sebagai Digital Marketing Intern dengan tanggung 

jawab utama pada pengelolaan social media, produksi konten, perencanaan event, 

brand account management, serta KOL management untuk brand Esavya. 

Selama magang berlangsung, pemagang memperoleh pengalaman dalam 

merancang strategi digital, melakukan benchmarking, pembuatan konten, serta 

membangun komunikasi efektif antara agency dan klien. Kendala yang dihadapi 

berupa perbedaan ekspektasi antara klien dan agency, yang diselesaikan melalui 

evaluasi strategi, program affiliate creator, dan optimalisasi soft selling campaign. 

Magang ini memberikan pemahaman langsung tentang praktik digital marketing di 

agency, pentingnya adaptasi cepat, serta strategi kolaboratif dalam menghadapi 

dinamika industri digital saat ini. 

 

Kata kunci: Digital Marketing, Social media, Content Production, Event, 

Branding. 
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THE ROLE OF A DIGITAL MARKETING 

AT KOPCUS DIGITAL 

 
Clara Stephanie Magdalene Watulingas 

 

 

ABSTRACT 

 

 

This internship program was carried out at Kopcus Digital to implement digital 

marketing communication concepts in a professional agency environment. The 

writer worked as a Digital Marketing Intern, responsible for managing social 

media, producing content, planning events, handling brand accounts, and 

managing KOL collaborations for the Esavya brand. Throughout the internship, 

the writer gained hands-on experience in digital strategy planning, benchmarking, 

content production, and maintaining effective communication between the agency 

and client. The main challenge faced was the difference in expectations between the 

client and agency, which was addressed through strategy adjustments, affiliate 

creator programs, and soft selling campaign optimizations. This internship 

provided valuable insights into digital marketing practices within an agency, the 

importance of quick adaptation, and collaborative strategies in navigating the 

dynamic digital industry. 

 

Keywords: Digital Marketing, Social Media, Content Production, Event, Branding. 
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