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AKTIVITAS ACCOUNT EXECUTIVE DI FLOCK AGENCY 

(FUTURE CREATIVE NETWORK) 

Siti Falina Jumadila 

ABSTRAK 
 

Praktik kerja magang merupakan proses penting untuk belajar dan memahami 
proses kerja profesional, khususnya di industri periklanan. Dalam kegiatan 
magang yang dilaksanakan di Future Creative Network (Flock) sebagai 
Account Executive Intern, pekerja magang memilih Flock karena reputasinya 
sebagai agensi periklanan kreatif terkemuka yang mampu memberikan solusi 
komunikasi yang relevan dan inovatif bagi klien. Selama melaksanakan kerja 
magang, terdapat beberapa kendala yang dihadapi, seperti proses kerja yang 
dinamis, keterbatasan waktu, dan penggunaan istilah-istilah teknis yang 
cukup sulit. Kendala tersebut dapat diatasi dengan menyusun daftar prioritas 
pekerjaan, menjaga manajemen waktu (Heizer & Render, 2014), aktif belajar, 
dan melakukan koordinasi yang rinci (Robbins & Coulter, 2018) dengan 
anggota tim yang lebih senior. Dengan upaya tersebut, proses kerja dapat 
berjalan lebih terstruktur dan sesuai standar kualitas yang diharapkan klien. 
Selain itu, penulis juga belajar mengenai peran penting Account Executive 
sebagai penghubung klien dan tim kreatif, menjaga kepuasan klien (Andrews 
& Shimp, 2013), kerja sama tim, dan contact report (Solomon, 2016) untuk 
mendokumentasikan proses kerja. Pengalaman tersebut berguna sebagai 
bekal penting untuk memasuki dunia kerja periklanan yang dinamis dan 
penuh tantangan. 
 
Kata kunci: Account Executive, Agensi Periklanan, Flock 
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ACCOUNT EXECUTIVE ACTIVITIES AT FLOCK AGENCY 

(FUTURE CREATIVE NETWORK) 

Siti Falina Jumadila 
 

ABSTRACT  
 

Internship is an important process for learning and understanding 
professional work, especially in the advertising industry. During the 
internship at Future Creative Network (Flock) as an Account Executive 
Intern, the author chose Flock due to its reputation as a leading creative 
advertising agency that is able to provide relevant and innovative 
communication solutions for clients. During the internship, several obstacles 
were encountered, such as a dynamic work process, limited time, and the use 
of technical terminology that was initially difficult to understand. These 
challenges were overcome by setting priorities, managing time effectively 
(Heizer & Render, 2014), proactively learning, and maintaining clear 
coordination (Robbins & Coulter, 2018) with more senior team members. 
Through these efforts, the work process was more structured and able to meet 
the quality standards expected by clients. Additionally, the author also 
learned about the crucial role of an Account Executive as a liaison between 
clients and the creative team, ensuring client satisfaction (Andrews & Shimp, 
2013), fostering team collaboration, and employing contact reports 
(Solomon, 2016) to document the work process. This experience serves as 
valuable preparation for entering the dynamic and challenging world of 
advertising 
 

 
Keywords: Account Executive, Advertising Agency, Flock 
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