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PERAN AGENCY COMMUNICATION DI PT ASURANSI 
JIWA MANULIFE INDONESIA 

 Olivia Putri 

ABSTRAK 
 

Laporan ini mendeskripsikan pelaksanaan program Magang Bersertifikat 
Kampus Merdeka (MBKM) di PT Asuransi Jiwa Manulife Indonesia sebagai 
Agency Communication Intern selama periode 3 Maret hingga 9 September 
2025. Pemilihan perusahaan didasari oleh reputasi Manulife sebagai 
perusahaan asuransi terkemuka yang memiliki sistem komunikasi internal 
yang kuat dengan mitra bisnis melalui teknik copywriting dan special event. 
Selama magang, penulis menjalankan tugas utama berupa copywriting untuk 
e-magazine internal, content planning, pengelolaan media sosial mynewstore, 
special event management, serta data processing untuk acara tahunan 
perusahaan. Kendala yang dihadapi meliputi penyesuaian gaya penulisan 
copywriting yang fleksibel, koordinasi tujuan dalam pengembangan brand 
mynewstore, dan keterbatasan dalam detail teknis pekerjaan. Solusi yang 
diterapkan adalah intensifikasi komunikasi tim melalui brainstorming, 
peningkatan diskusi untuk menyamakan persepsi, dan pengembangan 
kebiasaan double-check pada setiap output pekerjaan. Program magang ini 
memberikan pemahaman mendalam tentang peran agency communication 
dalam membangun brand awareness dan komunikasi efektif dengan 
stakeholder internal perusahaan. 
 
Kata kunci: Manulife, Agency Communication, Copywriter, Special Event, 
Magang 
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THE ROLE OF AN AGENCY COMMUNICATION AT PT 

ASURANSI JIWA MANULIFE INDONESIA 

Olivia Puttri 

 

ABSTRACT (English) 
 

This report describes the implementation of the Certified Independent 
Campus Internship Program (MBKM) at PT Asuransi Jiwa Manulife 
Indonesia as an Agency Communication Intern during the period from March 
3 to September 9, 2025. The company selection was based on Manulife's 
reputation as a leading insurance company with strong internal 
communication systems with business partners through copywriting 
techniques and special events. During the internship, the author performed 
key responsibilities including copywriting for internal e-magazines, content 
planning, mynewstore social media management, special event management, 
and data processing for company annual events. Challenges encountered 
included adapting to flexible copywriting styles, coordinating objectives in 
mynewstore brand development, and limitations in technical work details. 
Solutions implemented were intensifying team communication through 
brainstorming, increasing discussions to align perceptions, and developing 
double-check habits for all work outputs. This internship program provided 
deep insights into the role of agency communication in building brand 
awareness and effective communication with internal company stakeholders. 
 
Keywords: Manulife, Agency Communication, Copywriter, Special Event, 
Internship 
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