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ANALISIS PENGARUH REPUTATION, INTERACTIVITY DAN 

LIKABILITY KOL NAOMI ZASKIA PADA PURCHASE INTENTION RAD 

BEAUTE 

 Nicky Putri Jawiningtyas 

ABSTRAK 

 

 Pertumbuhan pesat penggunaan media sosial telah mendorong merek-

merek di industri kecantikan untuk menggandeng Key Opinion Leader 

(KOL) dalam strategi pemasaran digital. Namun, belum banyak penelitian 

yang secara spesifik menguji sejauh mana karakteristik KOL memengaruhi 

minat beli konsumen, terutama pada layanan kecantikan seperti RAD 

Beaute. Penelitian ini bertujuan untuk menganalisis pengaruh Reputation, 

Interactivity, dan Likability dari KOL Naomi Zaskia terhadap Purchase 

Intention audiens. Sebanyak tiga hipotesis diuji menggunakan metode 

kuantitatif melalui kuesioner yang disebarkan kepada 108 responden dan 

diolah menggunakan regresi linear berganda pada SPSS 29. Hasil penelitian 

menunjukkan bahwa Reputation dan Interactivity berpengaruh positif dan 

signifikan terhadap Purchase Intention, dengan nilai signifikansi masing-

masing 0.005 dan < 0.001. Sementara itu, variabel Likability tidak memiliki 

pengaruh signifikan dengan nilai signifikansi sebesar 0.148. Temuan ini 

memberikan implikasi bagi penyedia layanan kecantikan untuk lebih 

selektif dalam memilih KOL yang tidak hanya populer, tetapi juga aktif 

berinteraksi dan memiliki reputasi yang kuat di mata publik. 

 

Kata kunci: Reputasi, Interaksi, Kredibilitas, Niat Beli 
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THE INFLUENCE OF NAOMI ZASKIA’S REPUTATION, 

INTERACTIVITY AND LIKABILITY AS KOL ON PURCHASE 

INTENTION TOWARD RAD BEAUTE 

Nicky Putri Jawiningtyas 

 

ABSTRACT 

 

 The rapid rise of social media has driven beauty-related businesses to 

collaborate with Key Opinion Leaders (KOLs) as part of their digital 

marketing strategies. However, few studies specifically examine how KOL 

characteristics influence consumer purchase intention, particularly in the 

context of beauty services such as RAD Beaute. This study aims to analyze 

the effects of Reputation, Interactivity, and Likability of KOL Naomi Zaskia 

on audience Purchase Intention. Three hypotheses were tested using a 

quantitative method by distributing questionnaires to 108 respondents and 

analyzing the data through multiple linear regression via SPSS 29. The 

results indicate that both Reputation and Interactivity have a positive and 

significant effect on Purchase Intention, with significance values of 0.005 

and < 0.001, respectively. On the other hand, Likability was found to be 

statistically insignificant, with a p-value of 0.148. These findings suggest 

that beauty service providers should focus on collaborating with KOLs who 

not only hold public popularity but also have strong reputations and high 

engagement levels. 

 

Keywords: Reputation, Interactivity, Likability, Purchase Intention 
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