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AKTIVITAS PUBLIC RELATIONS DI PT INDOFOOD 

SUKSES MAKMUR TBK 

 

 Jocelyn Ancylla 

 

ABSTRAK 

 

PT Indofood Sukses Makmur adalah salah satu perusahaan makanan terbesar di 

Indonesia yang membawahi banyak merek terkemuka. Sebagai mahasiswa, penulis 

ingin mempelajari bagaimana PT Indofood Sukses Makmur dapat mempertahankan 

citra perusahaannya melalui berbagai kegiatan komunikasi yang dilakukan dengan 

melibatkan seluruh stakeholdersnya. Laporan ini disusun berdasarkan hasil 

pembelajaran penulis di PT Indofood Sukses Makmur Tbk melalui praktik kerja 

magang di Divisi Corporate Communications, Departemen Corporate Public 

Relations, yang berlangsung selama 640 jam kerja. Selama masa magang, penulis 

mendalami mengenai proses produksi majalah internal Media Indofood, khususnya 

dalam penulisan artikel dan penyusunan konten yang mencerminkan kegiatan serta 

pencapaian perusahaan. Penulis juga terlibat dalam persiapan acara perusahaan dan 

penyusunan daily news summary. Pengalaman magang ini menunjukkan bahwa 

peran Public Relations mencakup kerja antar divisi dan membutuhkan koordinasi 

yang baik. Meskipun menghadapi kendala seperti writer’s block dan penentuan 

prioritas berita, penulis berhasil mengatasi hambatan tersebut dengan dukungan 

supervisor dan tim terkait. Kesimpulannya, praktik kerja magang ini memberikan 

pemahaman yang lebih mendalam mengenai realita kegiatan komunikasi dan 

pengelolaan citra perusahaan. 

 

Kata kunci: Corporate Communications, Public Relations, PT Indofood Sukses 

Makmur 
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PUBLIC RELATIONS ACTIVITES IN PT INDOFOOD 

SUKSES MAKMUR TBS 

 

Jocelyn Ancylla 

 

ABSTRACT 

 

PT Indofood Sukses Makmur is one of the largest food companies in Indonesia that 

oversees many leading brands. As a student, the author wants to learn how PT 

Indofood Sukses Makmur can maintain its corporate image through various 

communication activities carried out by involving all stakeholders. This report is 

compiled based on the author's learning outcomes at PT Indofood Sukses Makmur 

Tbk through an internship in the Corporate Communications Division, Corporate 

Public Relations Department, which lasted for 640 working hours. During the 

internship, the author learned about the production process of Media Indofood's 

internal magazine, especially in writing articles and compiling content that reflects 

the company's activities and achievements. The author was also involved in 

preparing company events and compiling daily news summaries. This internship 

experience shows that the role of Public Relations includes inter-divisional work 

and requires good coordination. Despite facing obstacles such as writer's block 

and determining news priorities, the author managed to overcome these obstacles 

with the support of the supervisor and related team. In conlusion, this internship 

provides a deeper understanding of the reality of communication activities and 

corporate image management. 

 

Keywords: Corporate Communications, Public Relations, PT Indofood Sukses 

Makmur 
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