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AKTIVITAS SOCIAL MEDIA SPECIALIST
DI DREAMBOX MARKETING CONSULTANT

Delbert Go

ABSTRAK

Pesatnya perkembangan teknologi dan media sosial telah mengubah lanskap
komunikasi dan pemasaran, menjadikan platform digital seperti Instagram dan
TikTok sebagai sarana utama dalam menjangkau audiens. Penelitian ini
merupakan refleksi dari pengalaman magang pemagang selama 640 jam di
Dreambox Marketing Consultant sebagai Social Media Specialist pada divisi
Content & Social Media. Tujuan magang adalah menerapkan ilmu dari mata
kuliah seperti Introduction to Marketing Communications dan Social Media &
Mobile Marketing Strategy, serta mengeksplorasi potensi karir di industri kreatif.
Selama magang, pemagang terlibat dalam proses strategis mulai dari riset tren,
penyusunan brief konten, koordinasi dengan tim kreatif, hingga publikasi dan
interaksi dengan audiens. Tantangan utama yang dihadapi mencakup adaptasi
terhadap fone of voice beragam brand dan revisi mendadak dari klien. Pemagang
mengatasi hal tersebut dengan menganalisis konten sebelumnya dan berdiskusi
aktif bersama tim. Hasilnya, pemagang memberikan kontribusi dalam peningkatan
konsistensi konten, engagement, serta kualitas komunikasi brand di media sosial.
Pengalaman ini tidak hanya mengembangkan keterampilan teknis, namun juga
kemampuan komunikasi, manajemen waktu, dan kerja tim dalam lingkungan
agensi digital. Secara keseluruhan, magang ini memberikan pemahaman nyata
mengenai dinamika industri kreatif dan memperkuat kesiapan pemagang
menghadapi dunia kerja profesional.

Kata kunci: Dreambox Marketing Consultant, Industri Kreatif, Komunikasi
Pemasaran, Konten Digital, Magang.
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SOCIAL MEDIA SPECIALIST ACTIVITIES AT DREAMBOX
MARKETING CONSULTANT

Delbert Go

ABSTRACT

The rapid development of technology and social media has changed the
communication and marketing landscape, making digital platforms such as
Instagram and TikTok the main means of reaching audiences. This research is a
reflection of the author's 640 hour internship experience at Dreambox Marketing
Consultant as a Social Media Specialist in the Content & Social Media division.
The purpose of the internship was to apply knowledge from courses such as
Introduction to Marketing Communications and Social Media & Mobile
Marketing Strategy, as well as explore career potential in the creative industry.
During the internship, the author was involved in strategic processes ranging
from trend research, content brief preparation, coordination with the creative
team, to publication and interaction with the audience. The main challenges faced
included adapting to the tone of voice of various brands and sudden revisions
from clients. The author overcame this by analyzing previous content and actively
discussing with the team. As a result, the author contributed to improving content
consistency, engagement, and the quality of brand communication on social
media. This experience not only developed technical skills, but also
communication skills, time management, and teamwork in a digital agency
environment. Overall, this internship provided a real understanding of the
dynamics of the creative industry and strengthened the author's readiness to face
the professional world of work.

Keywords: Creative Industry, Digital Content, Dreambox Marketing Consultant,

Internship, Marketing Communication.
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