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PERAN CONTENT CREATOR DAN SOCIAL MEDIA
MARKETING DI PT. MITRA BELANJA GEMILANG

Maitriana

ABSTRAK

Memasuki era digital dengan meningkatnya penggunaan platform digital seperti
media sosial baik sebagai alat komunikasi maupun sumber informasi, banyak
perusahaan mulai berpindah ke strategi yang lebih menggunakan platform digital.
Penulis melaksanakan program kerja magang di PT Mitra Belanja Gemilang
sebagai content creator intern selama empat bulan dengan tugas utama yaitu
melaksanakan strategi social media marketing untuk Lumecolors dan merek
lainnya dibawah PT Mitra Belanja Gemilang. Selama masa magang, penulis
mempelajari proses-proses pelaksanaan strategi social media marketing dan
perannya di PT Mitra Belanja Gemilang sekaligus mengasah keterampilan
professional penulis. Laporan ini menunjukkan pemahaman penuh dari penulis
mengenai peran content creator dalam pelaksanaan strategi social media
marketing. Namun, penulis menghadapi kendala dalam mempelajari proses dalam
social media marketing, terutama proses evaluasi selama program magang di PT
Mitra Belanja Gemilang. Disini penulis mengambil inisiatif mandiri untuk belajar
secara otodidak. Paduan pengetahuan yang didapatkan secara mandiri dan praktik
selama magang membuat pemahaman penulis terhadap strategi social media
marketing lebih mendalam. Dengan demikian, disarankan bagi perusahaan untuk
menggunakan alat-alat analitik, dan mahasiswa untuk membekali diri dengan
pengetahuan dasar mengenai alat-alat analitik untuk memahami strategi social
media marketing secara keseluruhan.

Kata kunci: Content Creator Intern, Social Media Marketing, Industri Kecantikan.
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PERAN CONTENT CREATOR DAN SOCIAL MEDIA
MARKETING DI PT. MITRA BELANJA GEMILANG

Maitriana

ABSTRACT (English)

Entering a digital era where the usage of digital platforms like social media,
whether as a communication tool or source of information, is increasing, many
companies began to migrate to strategies that utilize digital platforms. The writer
carried out this internship program at PT Mitra Belanja Gemilang with the
duration of four months with one main objective that is to fulfill social media
marketing strategies for Lumecolors and other brands under PT Mitra Belanja
Gemilang. During this internship period, the writer has learnt the process of
executing social media marketing strategy and its role in PT Mitra Belanja
Gemilang whilst hone the writer’s professional skills. This report shows the full
understanding from the writer regarding the execution of social media marketing
strategy. But the writer has come to face with a challenge whilst learning the
process of social media marketing, especially the evaluation process during the
writer’s internship period at PT Mitra Belanja Gemilang. Here, the writer took the
initiative to learn it outside from the company’s guidance. The combination of the
knowledge obtained independently and practice gotten from the internship
deepened the writer’s understanding of social media marketing. Therefor, it is
suggested for the company to utilize analytics tools, and for the students to have a
basic understanding of those said tools to understand social media marketing
strategy as a whole.

Keywords: Content Creator Intern, Social Media Marketing, Industri
Kecantikan.
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