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ABSTRAK 
Pelaksanaan magang di Dinas Komunikasi dan Informatika (Diskominfo) 

Kota Tangerang, khususnya pada Divisi Marketing Communication 

Tangerang TV, memberikan pengalaman langsung kepada penulis dalam 

pengelolaan komunikasi publik di lingkungan pemerintahan. Instansi ini 

dipilih karena perannya yang strategis dalam menyampaikan informasi 

kepada masyarakat melalui pendekatan digital yang kreatif dan adaptif. 

Penulis terlibat dalam berbagai kegiatan, seperti media monitoring harian, 

peliputan promosi UMKM melalui program “Liputan Swasta,” kerja sama 

promosi dengan sektor perhotelan dan budaya lokal, serta kolaborasi lintas 

divisi dalam produksi konten digital. Selama pelaksanaan magang, penulis 

menerapkan konsep media monitoring untuk menganalisis pemberitaan dan 

eksposur kegiatan pemerintah, serta database marketing untuk menyusun 

dan memperbarui data pelaku UMKM yang menjadi target program 

promosi. Konsep-konsep ini berkaitan erat dengan mata kuliah Media 

Relations, yang memberikan pemahaman dalam membangun hubungan 

dengan media, serta Direct Marketing & Customer Relationship 

Management, yang menekankan pentingnya pengelolaan data dan 

komunikasi langsung dengan publik sasaran. Melalui penerapan konsep 

tersebut, penulis memperoleh pemahaman praktis mengenai strategi 

komunikasi publik dan meningkatkan keterampilan dalam riset, penyusunan 

laporan, dan pengelolaan relasi di lingkungan pemerintahan. 

Kata kunci: Komunikasi publik, media monitoring, UMKM, Tangerang 

TV, database marketing. 
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ABSTRACT 
The internship at the Dinas Komunikasi dan Informatika (Diskominfo) 

Kota Tangerang, specifically within the Marketing Communication 

Division of Tangerang TV, provided the author with direct experience 

in public communication management within a government setting. This 

agency was chosen for its strategic role in disseminating information to 

the public through creative and adaptive digital approaches. The author 

was involved in various activities, including daily media monitoring, 

covering MSME promotions through the "Liputan Swasta" program, 

promotional collaborations with the hospitality sector and local culture, 

and cross-divisional collaboration in digital content production. 

During the internship, the author applied media monitoring concepts to 

analyze news coverage and exposure of government activities, as well as 

database marketing to compile and update data on MSME actors 

targeted by promotional programs. These concepts are closely related 

to the Media Relations course, which provides an understanding of 

building relationships with the media, and Direct Marketing & 

Customer Relationship Management, which emphasizes the importance 

of data management and direct communication with target audiences. 

Through the application of these concepts, the author gained practical 

understanding of public communication strategies and enhanced skills 

in research, report compilation, and relationship management within a 

government environment. 

Keywords: Public communication, media monitoring, MSMEs, 

Tangerang TV, database marketing. 
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