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Stefanny Chandra

ABSTRAK

Meningkatnya tren industri kecantikan, serta penggunaan dan peran media sosial
dalam aktivitas pemasaran digital, mendorong kebutuhan akan tenaga kerja yang
memahami strategi-pemasaran digital, khususnya dalam pemasaran media sosial.
Tujuan dari magang ini adalah untuk mengimplementasikan ilmu yang telah
dipelajari selama masa perkuliahan ke dalam lingkungan kerja nyata. Oleh karena
itu, penulis memilih untuk melaksanakan kegiatan magang di PT Social Bella
Indonesia, ‘perusahaan teknologi di bidang kecantikan yang menaungi berbagai
merek lokal dan internasional, termasuk Carasun, Gemistry dan In The Mood For.
Posisi yang dijalani dalam aktivitas magang adalah sebagai Social Media Intern
pada Bran Innovation Social Media Team. Tugas utama penulis meliputi proses
pencarian ide, perencanaan konten, penyusunan kalender konten, produksi konten,
penulisan caption, pengelolaan akun media sosial, interaksi dengan audiens dan
evaluasi performa konten. Konsep yang digunakan adalah kerangka SOSTAC
(Situation Analysis, Objective, Strategy, Tactic, Action & Control), yang didukung
oleh konsep brand personality (Kotler & Keller, 2016), customer engagement
(Chaffey & Ellis-Chadwick (2019), dan evaluasi performa konten (Quesenberry,
2019). Kendala utama selama proses kerja magang adalah belum adanya
pendekatan strategis pada proses perencanaan konten. Setelah menjalani aktivitas
magang selama tiga bulan, penulis menyimpulkan bahwa kolaborasi antara tim
media sosial, tim kreatif dan tim brand memegang peran penting dalam menjaga
efektivitas strategi komunikasi pemasaran media sosial,” serta memberikan
pengalaman berharga dalam pengembangan kompetensi profesional penulis.

Kata kunei: Evaluasi, Komunikasi Pemasaran, Konten, Media Sosial, Pemasaran
Media Sosial
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Stefanny Chandra

ABSTRACT

The rapid growth of the beauty industry, along with the increasing use and role of
social media in digital marketing activities, has driven the demand for professionals
who understand -digital marketing strategies, particularly in social media
marketing. The objective of this internship was to implement the knowledge and
concepts acquired during university study in a real-world work environment. For
this reason, the writer chose to get an internship at PT Social Bella Indonesia, a
beauty-tech company that manages various local and international brands,
including Carasun, Gemistry and In The Mood For. The position carried out during
the internship was Social Media Intern on the Brand Innovation Social Media
Team. The main responsibilities include content ideation, content planning, content
calendar creating, content production, caption writing, social media account
management, audience engagement and content performance evaluation. The
framework applied in this internship report is SOSTAC (Situation Analysis,
Obijective, Strategy, Tactic, Action & Control), supported by the concepts of brand
personality (Kotler & Keller, 2016), customer engagement (Chaffey & Ellis-
Chadwick, 2019) and content performance evaluation (Quesenberry, 1029). The
main challenge faced during internship was the lack of a strategic approach in the
content/planning process. After completing the three-month.internship, the writer
concluded that collaboration between the social media, creative and brand teams
play a crucial role in maintaining the effectiveness of social . media marketing
communication strategies and provides valuable experience in. developing the
writer’s professional competencies.

Keywords: Content, Evaluation, Marketing Communication, Social Media, Social
Media Marketing
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