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AKTIVITAS SOCIAL MEDIA MARKETING INTERN

DI PT SINOTIF INDONESIA

(Muhammad Akmal Ramadhan)

ABSTRAK

PT Sinotif Indonesia merupakan bimbingan belajar eksakta yang aktif
menggunakan media sosial untuk menjangkau siswa secara digital.
Komunikasi menjadi hal krusial karena media sosial digunakan untuk
menyampaikan informasi, membangun kedekatan, dan menarik minat calon
konsumen. Magang ini bertujuan mempelajari praktik social media marketing
serta mengembangkan keterampilan komunikasi digital. Sebagai Social
Media Marketing Intern, saya bertugas mengelola WhatsApp Business,
Instagram, dan Facebook, membalas pesan, mendata calon pelanggan, serta
membuat konten sebagai talent dan kameramen. Dalam pelaksanaannya, saya
menerapkan pendekatan AIDA (Attention, Interest, Desire, Action) dan
visual storytelling untuk membangun interaksi yang menarik dan relevan.
Saya juga ikut dalam school visit dan pengelolaan artikel di website.
Hasilnya, interaksi media sosial lebih aktif dan data prospek lebih
terorganisir. Kendala seperti pembagian tugas yang tidak merata disarankan
ditangani dengan sistem koordinasi dan briefing rutin. Magang ini
memberikan pengalaman nyata tentang pentingnya komunikasi digital yang
terstruktur dan personal dalam mendukung strategi pemasaran.

Kata kunci: Media Sosial Marketing, Komunikasi Digital, AIDA
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SOCIAL MEDIA MARKETING INTERNSHIP ACTIVITIES AT

PT SINOTIF INDONESIA

(Muhammad Akmal Ramadhan)

ABSTRACT (English)

PT Sinotif Indonesia is a tutoring center specializing in exact sciences that
actively utilizes social media to reach students digitally. Communication
plays a crucial role, as social media serves to deliver information, build
emotional connections, and attract potential customers. This internship
aimed to explore social media marketing practices and enhance digital
communication skills. As a Social Media Marketing Intern, I was responsible
for managing WhatsApp Business, Instagram, and Facebook; responding to
messages, collecting prospective customer data,; and creating content as both
talent and cameraman. The AIDA approach (Attention, Interest, Desire,
Action) and visual storytelling were applied to build engaging and relevant
interactions. I also participated in school visits and managed article uploads
on the company website. The results showed improved engagement on social
media and more organized customer data. Issues such as unequal task
distribution were addressed by proposing better coordination and routine
briefings. This internship provided hands-on experience on how structured
and personal digital communication can effectively support marketing
strategies.

Keywords: Marketing Social Media, Digital Communication
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