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AKTIVITAS MARKETING COMMUNICATION INTERN 
DI BX RINK 

 
 Asnaya Azra 

 
ABSTRAK 

 

Laporan magang ini dibuat berdasarkan ketertarikan penulis terhadap komunikasi 
pemasaran dan keinginan untuk mempromosikan BX Rink, sebuah arena ice 
skating di Indonesia. Penulis memilih BX Rink sebagai tempat magang karena 
memberikan kesempatan untuk memasarkan arena ice skating yang fasilitasnya 
masih jarang ditemukan di Indonesia, terutama di tengah meningkatnya peminat ice 
skating. Selama menjalankan program magang sebagai Marketing Communication 
Intern, penulis ikut terlibat dalam berbagai aktivitas, mulai dari membuat content 
plan, mengedit video konten, menulis caption media sosial, hingga menjalin kerja 
sama dengan brand dan influencer. Pengalaman ini telah meningkatkan hard skill 
penulis, seperti desain visual dan pembuatan konten, serta soft skill yang mencakup 
komunikasi antar tim dan kemampuan beradaptasi dalam lingkungan yang dinamis. 
Tujuan dari laporan ini adalah untuk memberikan gambaran mengenai proses, 
tantangan, dan pencapaian yang dialami selama magang, serta mengaitkannya 
dengan teori komunikasi strategis. Selain itu, laporan ini juga membahas korelasi 
antara bidang Ilmu Komunikasi seperti Digital Graphic Communication, Creative 
Media Production, Social Media & Mobile Marketing Strategy, dan Art 
Copywriting & Creative Strategy dengan aktivitas magang yang dijalankan penulis. 
 
Kata kunci: BX Rink, Ice Skating, Magang, Marketing Communication 
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MARKETING COMMUNICATION INTERN ACTIVITIES AT 
BX RINK 

 
 Asnaya Azra 

 
ABSTRACT 

 

This internship report was written based on the author's interest in marketing 
communications and desire to promote BX Rink, an ice skating rink in Indonesia. 
The author chose BX Rink as an internship location because it offered the 
opportunity to market an ice skating rink, a facilitiy which are still rare in 
Indonesia, especially amidst the increasing interest in ice skating. During the 
internship program as a Marketing Communication Intern, the author was involved 
in various activities, ranging from creating content plans, editing video content, 
writing social media captions, to establishing collaborations with brands and 
influencers. This experience has improved the author's hard skills, such as visual 
design and content creation, as well as soft skills including inter-team 
communication and adaptability in a dynamic environment. The purpose of this 
report is to provide an overview of the process, challenges, and achievements 
experienced during the internship, as well as their relationship to communication 
strategy theory. In addition, this report also discusses the correlation between 
Communication Science fields such as Digital Graphic Communication, Creative 
Media Production, Social Media & Mobile Marketing Strategy, and Art 
Copywriting & Creative Strategy with the author's internship activities. 
 

Keywords: BX Rink, Ice Skating, Internship, Marketing Communication 
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