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AKTIVITAS SOCIAL MEDIA INTERNSHIP DI BANK 

INDONESIA (MUSEUM BANK INDONESIA) 
 

Zahra Kusuma Dewi 
 

ABSTRAK 
 
 

Perkembangan teknologi digital yang pesat, terutama di ranah media sosial, telah 
membawa perubahan besar dalam masyarakat berkomunikasi dan mengakses 
informasi. Media sosial menjadi salah satu sarana utama dalam strategi komunikasi 
digital yang digunakan berbagai instusi termasuk Museum Bank Indonesia, untuk 
menjangkau audiens secara luas. Laporan ini disusun sesuai dengan berdasarkan 
pengalaman kerja magang di Museum Bank Indonesia.Tujuan dari pelaksanaan 
magang ini adalah untuk mengimplementasikan pengetahuan dan keterampilan 
dalam bidang social media marketing, keterlibatan membuat content planning dari 
awal hingga akhir. Dengan menggunakan konsep SOSTAC yang mencakup analisis 
situasi, tujuan, strategi, taktik, serta evaluasi performa engagement konten. Selama 
praktik kerja magang, beberapa tantangan yang dihadapi antara lain, keterbatasan 
komunikasi antara staff dan pekerja magang, juga perbedaan antara teori 
perkuliahan dengan kerja nyata. 

 
 

Kata kunci: Social Media Marketing, Content Planning, SOSTAC 
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SOCIAL MEDIA INTERNSHIP ACTIVITIES AT BANK 

INDONESIA (MUSEUM BANK INDONESIA) 
 

Zahra Kusuma Dewi 
 

ABSTRACT 
 

 
The rapid development of digital technology, especially in the realm of social 
media, has significantly transformed the way society communicates and accesses 
information. Social media has become one of the primary tools in digital 
communication strategies used by various institutions, including the Museum Bank 
Indonesia, to reach a broader audience. This report is based on the internship 
experience at the Museum Bank Indonesia. The main objective of the internship is 
to apply knowledge and skills in the field of social media marketing, particularly in 
content planning from start to finish. The work is guided by the SOSTAC 
framework, which includes situation analysis, objectives, strategy, tactics, and 
content engagement performance evaluation. During the internship, several 
challenges were encountered, such as limited communication between staff and 
interns, and the gap between academic theory and real-world practices. These 
experiences provided valuable insight into how digital communication operates in 
a professional setting and highlighted the importance of adaptability, initiative, and 
collaboration in the execution of effective content strategies. 

Keywords: Social Media Marketing, Content Planning, SOSTAC 
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