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MELALUI BRAND TRUST PADA MOBIL TOYOTA PADA

DEALER SETIAJAYA TOYOTA PAMULANG

Muhammad Abdan Syakir

ABSTRAK

Penelitian ini mengkaji pengaruh Electronic Word of Mouth (E-WOM) dan
Brand Image terhadap keputusan pembelian mobil Toyota melalui Brand
Trust di Dealer Setiajaya Toyota Pamulang. Latar belakang penelitian ini
berfokus pada pertumbuhan industri otomotif di Indonesia yang
meningkatkan persaingan dan membuat konsumen lebih cermat dalam
memilih produk. Metode yang digunakan adalah pendekatan kuantitatif
dengan survei, di mana data dikumpulkan melalui kuesioner yang disebarkan
kepada pelanggan. Hasil analisis menunjukkan bahwa E-WOM dan Brand
Image memiliki pengaruh positif dan signifikan terhadap Brand Trust, yang
juga berfungsi sebagai mediator dalam hubungan tersebut. Kesimpulan dari
penelitian ini menegaskan bahwa E-WOM dan Brand Image berperan penting
dalam membangun Brand Trust, yang pada gilirannya mempengaruhi
keputusan pembelian  konsumen. Rekomendasi diberikan  untuk
meningkatkan strategi pemasaran digital dan memperkuat citra merek Toyota
guna menarik lebih banyak konsumen.

Kata kunci: Electronic Word of Mouth, Brand Image, Brand
Trust,Keputusan Pembelian, Mobil Toyota
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THE INFLUENCE OF ELECTRONIC WORD OF MOUTH (E-
WOM) AND BRAND IMAGE ON PURCHASING DECISIONS
THROUGH BRAND TRUST FOR TOYOTA CARS AT

SETIAJAYA TOYOTA PAMULANG DEALER

Muhammad Abdan Syakir

ABSTRACT

This study examines the influence of Electronic Word of Mouth (E-WOM) and
Brand Image on purchasing decisions for Toyota cars through Brand Trust at
Setiajaya Toyota Pamulang Dealer. The background of this research focuses
on the growth of the automotive industry in Indonesia, which has increased
competition and made consumers more discerning in choosing products. The
method used is a quantitative approach with a survey, where data is collected
through questionnaires distributed to customers. The analysis results show
that E-WOM and Brand Image have a positive and significant effect on Brand
Trust, which also serves as a mediator in this relationship. The conclusion of
this study emphasizes that E-WOM and Brand Image play important roles in
building Brand Trust, which in turn influences consumer purchasing
decisions. Recommendations are provided to enhance digital marketing
strategies and strengthen Toyota's brand image to attract more consumers.

Keywords: Electronic Word of Mouth, Brand Image, Brand Trust,
Purchasing Decisions, Toyota CarsClick here to enter text.
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