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MAKSIMALISASI PEROLEHAN PELANGGAN BARU MELALUI KUSTOMISASI
PRODUK PADA PT SURYA MULTI PRINTINDO

Shyerly Shaferya

ABSTRAK

Laporan ini ditulis berdasarkan pelaksanaan magang penulis di PT Surya Multi Printindo,
sebuah perusahaan yang menyediakan layanan percetakan dan pengemasan. Tujuan dari
kegiatan magang ini adalah untuk memperoleh pengalaman langsung dalam bidang pemasaran
serta mengeksplorasi peran personalisasi produk dalam menarik minat pelanggan baru. Selama
periode magang selama empat bulan, penulis ditempatkan di Divisi Marketing — Sales and
Customer Acquisition dan menjalankan berbagai tanggung jawab seperti mengidentifikasi
calon pelanggan, melakukan kunjungan bisnis, membuat konten promosi digital, serta terlibat
dalam kegiatan Proof Print On the Spot (PPOS). Hasil dari pengalaman tersebut menunjukkan
bahwa layanan cetak yang fleksibel dalam hal desain, material, dan ukuran dapat meningkatkan
kepuasan serta kepercayaan pelanggan. Strategi ini terbukti efektif menjangkau pelaku
UMKM. Selain itu, sinergi antar divisi serta penerapan prinsip etika dalam operasional turut

memperkuat kinerja perusahaan secara keseluruhan.

Kata kunci: Magang, Personalisasi Produk, Pemasaran, Akuisisi Pelanggan, Percetakan.

viii
Maksimalisasi Perolehan Pelanggan Baru Melalui Kustomisasi Produk Pada PT Surya Multi Printindo, Shyerly
Shaferya, Universitas Multimeda Nusantara



MAXIMIZING NEW CUSTOMER ACQUISITION THROUGH PRODUCT
CUSTOMIZATION AT PT SURYA MULTI PRINTINDO

Shyerly Shaferya

ABSTRACT

This report is written based on the author's internship at PT Surya Multi Printindo, a company
that provides printing and packaging services. The purpose of this internship is to gain hands-
on experience in the marketing field and explore the role of product personalization in attracting
new customers. During the four-month internship period, the author was placed in the
Marketing - Sales and Customer Acquisition Division and carried out various responsibilities
such as identifying prospective customers, conducting business visits, creating digital
promotional content, and engaging in Proof Print On the Spot (PPOS) activities. The results of
this experience show that flexible print services in terms of design, material, and size can
increase customer satisfaction and trust. This strategy has proven effective in reaching UMKM
players. In addition, the synergy between divisions and the application of ethical principles in

operations also strengthen the company's overall performance.

Keywords: Internship, Product Personalization, Marketing, Customer Acquisition, Printing.
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