4.3 Daftar pustaka

Booms, B. H., & Bitner, M. J. (1981). Marketing strategies and organization
structures for service firms. In J. H. Donnelly & W. R. George (Eds.), Marketing
of services (pp. 47-51). American Marketing Association.

Hutt, M. D., & Speh, T. W. (2010). Business marketing management: B2B (10th
ed.). Cengage Learning.

Kotler, P., & Keller, K. L. (2016). Marketing management (15th ed.). Pearson
Education.

Osterwalder, A., & Pigneur, Y. (2010). Business model generation: A handbook
for visionaries, game changers, and challengers. John Wiley & Sons.

Payne, A., & Frow, P. (2005). A strategic framework for customer relationship
management. Journal of Marketing, 69(4), 167—176.

https://journals.sagepub.com/doi/10.1509/jmkg.2005.69.4.167

40
Pemasaran B2B pada PERUMDA TIRTA BENTENG KOTA TANGERANG, Yosan Mulya
Darmawan, UNIVERSITAS MULTIMEDIA NUSANTARA



