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AKTIVITAS BUSINESS DEVELOPMENT INTERN DI PT
COOLVITA MAJU SEHAT

Leony Widyatna Loren

ABSTRAK

Latar belakang pemilihan tempat magang ini didasari oleh semakin relevannya
kompetensi business development dalam bidang ilmu komunikasi, seiring dengan
berkembangnya industri digital, khususnya di sektor kesehatan dan kecantikan.
Tujuan dari kegiatan magang ini adalah untuk mengimplementasikan pemahaman
mengenai komunikasi strategis, khususnya dalam praktik pengelolaan affiliate
marketing yang terintegrasi dengan pengelolaan Key Opinion Leader (KOL)
berbasis platform digital seperti TikTok. Perusahaan yang menjadi tempat kerja
magang adalah PT Coolvita Maju Sehat, perusahaan FMCG yang menjadi salah
satu pemimpin market share padaa kategori suplemen kesehatan dan kecantikan di
TikTok Indonesia. Selama magang, penulis menempati posisi sebagai Business
Development Intern pada divisi External Cooperation dengan tugas meliputi
pengelolaan kerja sama individual creator dan MCN (Multi-Channel Network).
Konsep yang digunakan dalam laporan magang ini adalah strategi pemasaran
digital melalui pemanfaatan affiliate marketing yang dijalankan dengan pendekatan
kolaborasi creator berbasis konten dalam empat tahapan utama berupa
perencanaan, kemitraan, eksekusi, dan evaluasi. Kendala utama yang dihadapi
selama proses magang meliputi keterbatasan pengetahuan mengenai sistem afiliasi,
perbedaan ritme kerja industri dengan teori kampus, serta adaptasi terhadap tools
industri digital marketing. Setelah mengikuti kegiatan magang selama hampir
empat bulan, diperoleh kesimpulan bahwa praktik affiliate marketing memerlukan
integrasi antara komunikasi strategis, manajemen relasi bisnis, hingga penguasaan
tools terkait untuk mendukung pencapaian target bisnis di ekosistem pemasaran
digital.

Kata kunci: influencer marketing, affiliate marketing, TikTok

vii
Aktivitas Business Development..., Leony Widyatna Loren, Universitas Multimedia Nusantara



BUSINESS DEVELOPMENT INTERN ACTIVITIES AT PT
COOLVITA MAJU SEHAT

Leony Widyatna Loren

ABSTRACT

The background of this internship selection was motivated by the significant
growth of the digital marketing industry, along with the rising prominence of
influencer and affiliate marketing as key strategies for brands to reach consumers
in a more personalized and impactful manner through platforms such as TikTok.
The purpose of this internship was to implement strategic communication theories,
particularly in the practice of influencer and affiliate marketing. The internship was
carried out at PT Coolvita Maju Sehat, an FMCG company in the health and beauty
sector that has become the leading beauty supplement brand on TikTok Indonesia.
The selected position during the internship was Business Development Intern under
the External Cooperation division. The job description included managing
campaigns with individual creators and Multi-Channel Networks (MCNSs),
involving tasks such as creator selection, briefing, content quality control,
reporting, invoice processing, and daily content creation on TikTok. The concept
applied in this internship report is a content-based influencer and affiliate
marketing strategy, implemented through the stages of planning, partnering,
execution, and evaluation. The main challenges during the internship involved
multitasking across projects, sudden changes in instructions, and managing
hundreds of creators that required a high level of coordination. After completing
the internship for approximately four months, it was concluded that the practice of
influencer and affiliate marketing requires the integration of communication
strategy, operational management, and interpersonal relationship skills to achieve
optimal results in today’s digital marketing ecosystem.

Keywords: influencer marketing, affiliate marketing, TikTok
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