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Muhammad Arie Fahreza

ABSTRAK

Laporan ini disusun berdasarkan kegiatan magang yang dilakukan di PT. Buana
Sakti Dirgantara di divisi Marketing Communications, yang sejalan dengan latar
belakang penulis sebagai mahasiswa program studi IImu Komunikasi. Tujuan dari
kegiatan magang ini adalah untuk memperoleh pengalaman langsung dalam dunia
kerja serta memahami proses komunikasi pemasaran khususnya dalam konteks
layanan bencana. PT. Buana Sakti Dirgantara merupakan perusahaan swasta yang
bergerak di bidang layanan Operasi Modifikasi Cuaca (OMC) dan water bombing
dalam upaya penanggulangan kebakaran hutan dan lahan. Selama periode magang
berlangsung, penulis terlibat dalam kegiatan yang berkaitan dengan komunikasi
direct marketing seperti seperti penyusunan surat penawaran, komunikasi
personal melalui media pesan digital, koordinasi dengan konsumen pemerintah
maupun swasta (seperti BNPB dan Sinarmas Forestry), serta mendukung
pengelolaan informasi perusahaan melalui media pendukung seperti email dan
website, serta konten LPSE dan e-katalog pemerintah. Konsep utama dalam
kegiatan magang ini adalah penerapan strategi direct marketing yang dilakukan
secara personal, terarah, dan bersifat dua arah sebagai bagian dari upaya
membangun hubungan jangka panjang dengan konsumen. Tantangan utama
selama magang adalah memahami. kompleksitas. industri penerbangan khusus
untuk penanggulangan bencana, serta menyesuaikan strategi komunikasi dengan
kebutuhan otoritas pemerintah dan swasta. Hasil dari kegiatan ini menunjukkan
bahwa praktik direct marketing di PT. Buana Sakti Dirgantara berperan penting
dalam efektivitas komunikasi bisnis dan keberhasilan negosiasi kerja sama
operasional.

Kata kunci: Marketing Communication, Direct Marketing, Operasi Modifikasi
Cuaca (OMC), Water Bombing
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AKTIVITAS DIRECT MARKETING DALAM LAYANAN
OPERASI MODIFIKASI CUACA (OMC) DAN WATER
BOMBING DI PT. BUANA SAKTI DIRGANTARA

Muhammad Arie Fahreza

ABSTRACT

This report is based on an internship program conducted at PT. Buana Sakti
Dirgantara in the Marketing Communications division, aligned with the author's
academic background as a Communication Studies student. The objective of this
internship was to gain hands-on experience in the professional work environment
and to understand marketing communication processes, particularly in the context
of disaster-related services. PT. Buana Sakti Dirgantara is a private company
engaged in Weather Modification Operations (OMC) and water bombing services
as part of efforts to control forest and land fires. Throughout the internship
period, the author was involved in various direct marketing activities such as
drafting proposal letters, conducting personal communication through digital
messaging platforms, coordinating with both governmental and private partners
(such as BNPB and Sinarmas Forestry), and supporting company information
management through channels like email and the official website. The core
concept applied during the internship was the implementation of direct marketing
strategies that are personalized, targeted, and two-way in nature, aimed at
building long-term relationships with clients. The main challenge during the
internship was understanding the complexity of the aviation industry, particularly
in disaster management operations, as well as adjusting communication strategies
to suit the needs of both public and private authorities. The results of this
internship indicate that direct marketing practices at PT. Buana Sakti Dirgantara
play a significant role in the effectiveness of business communication and the
success of operational cooperation negotiations.

Keywords: Marketing Communication, Direct Marketing, Operasi Modifikasi
Cuaca (OMC), Water Bombing
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