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MENINGKATKAN COMMUNITY ENGAGEMENT DI PT GRID 
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 (Serendri Oei) 

 

ABSTRAK 

 

Perkembangan media digital mendorong perusahaan media untuk terus berinovasi 

dalam menyampaikan informasi dan membangun kedekatan dengan audiens, 

termasuk segmen anak-anak dan keluarga. Laporan magang ini disusun 

berdasarkan pengalaman penulis selama menjalani program magang selama empat 

bulan di PT Grid Network, tepatnya di unit Majalah Bobo, sebagai Social Media 

Specialist Intern. Tujuan kegiatan ini adalah untuk mengimplementasikan strategi 

komunikasi digital melalui media sosial guna memperkuat community engagement 

antara Majalah Bobo dan pembacanya. Penulis terlibat dalam berbagai aktivitas, 

seperti merancang kalender konten tematik, menulis caption sesuai karakter Bobo, 

memproduksi materi promosi edisi koleksi, hingga mengelola interaksi langsung 

dengan audiens melalui kampanye digital dan live event. Pengalaman ini 

menunjukkan bahwa peran seorang Social Media Specialist tidak hanya berfokus 

pada aspek teknis, tetapi juga menuntut kreativitas, empati, dan kepekaan dalam 

menyampaikan pesan edukatif yang menyenangkan dan sesuai dengan karakter 

media anak. Magang ini memberikan wawasan praktis tentang pengelolaan media 

sosial berbasis nilai positif, edukatif, dan relevan bagi komunitas pembaca anak di 

era digital. 

 

Kata kunci: media anak, social media specialist, Majalah Bobo, community 

engagement, konten edukatif 
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THE ROLE OF SOCIAL MEDIA SPECIALIST IN 

INCREASING COMMUNITY ENGAGEMENT AT PT GRID 

NETWORK 

 

 Serendri Oei 

 

ABSTRACT 

 

The rapid growth of digital media has driven media companies to continuously 

innovate in delivering information and fostering stronger connections with their 

audiences, including children and families. This internship report is based on the 

author's four-month internship experience at PT Grid Network, specifically within 

the children's media division, Majalah Bobo, as a Social Media Specialist Intern. 

The main objective of this internship was to implement digital communication 

strategies through social media to enhance community engagement between 

Majalah Bobo and its readers. The author was involved in various activities, such 

as designing thematic content calendars, writing captions aligned with Bobo’s 

character, producing promotional materials for the special edition collections, and 

managing direct interactions with audiences through digital campaigns and live 

events. This experience revealed that the role of a Social Media Specialist goes 

beyond technical tasks, requiring creativity, empathy, and sensitivity in delivering 

fun, educational messages aligned with the values of children's media. The 

internship provided practical insights into managing social media with a focus on 

positive, educational, and relevant content for a young reader community in the 

digital era. 

 

Keywords: children’s media, social media specialist, Majalah Bobo, community 

engagement, educational content 
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