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Jovita Natalie Tambunan 

 
ABSTRAK 

 
Perkembangan teknologi dan media sosial seperti TikTok dan Instagram telah 
mengubah strategi pemasaran digital secara signifikan. Dalam konteks ini, penulis 
menjalani magang selama 640 jam sebagai Social Media Intern di divisi Creative 
Marketing PT. RANS Kosmetika Indonesia, unit bisnis Toko Mama Gigi. Tugas 
meliputi perumusan ide, scripting, produksi, editing, hingga evaluasi konten 
media sosial. Penulis menerapkan ilmu perkuliahan seperti Art Copywriting and 
Creative Strategy, Digital Marketing, serta Social Media and Mobile Marketing 
ke dalam praktik nyata. 

Tantangan yang dihadapi mencakup cepatnya perubahan tren, komunikasi internal 
yang terbatas, serta keterbatasan saat figur utama brand tidak tampil. Melalui 
pendekatan proaktif dan adaptif, penulis mampu memberikan kontribusi dalam 
strategi konten. Pengalaman ini memperkuat keterampilan teknis dan kolaboratif 
sebagai bekal di industri kreatif. 

 

 
Kata kunci: Creative Marketing, Media Sosial, Konten Digital, Toko Mama Gigi 
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PEMANFAATAN TIK TOK DALAM STRATEGI SOSIAL MEDIA TOKO 

MAMA GIGI: KONTRIBUSI CREATIVE MARKETING 

 

 
Jovita Natalie Tambunan 

 
ABSTRACT 

 

 
The rapid development of technology and social media platforms such as TikTok 
and Instagram has significantly transformed digital marketing strategies. In this 
context, the author completed a 640-hour internship as a Social Media Intern in 
the Creative Marketing division of PT. RANS Kosmetika Indonesia, under the 
Toko Mama Gigi business unit. The responsibilities included content ideation, 
scripting, production, editing, and performance evaluation on social media 
platforms. The author applied academic knowledge from courses such as Art 
Copywriting and Creative Strategy, Digital Marketing, and Social Media and 
Mobile Marketing into real-world practice. 

Challenges encountered during the internship included the fast-paced shift in 
social media trends, limited internal communication, and the absence of the 
brand’s main figure in some content. Through proactive and adaptive approaches, 
the author contributed effectively to content strategy. This internship experience 
enhanced both technical and collaborative skills, serving as a valuable foundation 
for a future career in the creative industry. 

Keywords: Creative Marketing, Social Media, Digital Content, Toko Mama Gigi 
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